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. 1961 Cadillac at D.A.C. Country Club 





The brilliant all-new Lone Star Cadillac for 1961 brings new 

inspiration to motoring. New in its sculptured design, 

new in its host of engineering advancements, new in its fresh 
personality — yes, all-new, yet unmistakably Cadillac. 

Visit the showrooms today to inspect twelve elegant models 

of motordom’s greatest Car of Cars. 


Dive the 1) Standard, of the V0 Talay! 


SSS 
LONE STAR | F COMPANY 


2301-53 ROSS AVENUE «+ Ri 2-7222 + DALLAS, TEXAS 








_ — ———————e ——————== 


> EE. ee, 





| ssaetentiel I a 





BRIGHT DISPLAYS ILLUMINATE 


BIG TOWN! 


Traffic from Highway 80 is immediately attracted to 
Big Town’s 70 foot high Christmas Star! This McAX display, 
engineered of 300 M. A. High Intensity luminous tubing, 
dazzles every on-looker! 

As you approach the Big Town entrance a large plexi- 
glas display points to Big Town’s newest addition — Big 
Town Bowlanes with McAX internally illuminated plexiglas 
signs on all sides. 

Lead the way to your business establishment with McAX 
custom-designed displays. Gain attention — establish identity 


— the efficient, profitable, attractive McAX way! 
Project Architect: Donald H. Speck 
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®* MANUFACTURERS 


628 THIRD AVE., DALLAS 








John A. Scott & Company, Typographers — 2612 Taylor Street 











THE ALLELECTRIC HEAT PIJMP 





GIVES PRECISE TEMPERATURE CONTROL 





Realizing that modern film typography requires 
near-perfect atmospheric conditions, the John A. 
Scott & Company constructed a “camera room”’ 
‘within-a-room. This camera room is completely 


heated and cooled by an all-electric heat pump. 


The all-electric heat pump was chosen because 
it achieves accurate and constant temperature 
control and effective dust filtration. The all- 
electric heat pump has eliminated shrinkage 


and warping of the film due to temperature 


changes. Troublesome dust specks are virtually 


non-existent. 


The roof installation and minimum duct system, 
possible with the single-unit heat pump, cut 
installation cost well below other types of sys- 
tems. If you have special heating and cooling 
problems or if you simply want to enjoy the most 
modern and ideal heating and cooling possible, 
investigate the all-electric heat pump. Call Dallas 
Power & Light Company at RI 7-4011, Commer- 


cial Service Division, for full information. 


DALLAS POWER & LIGHT COMPANY 
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TTLEMENS 


STEAK HOUSE 


LIVEOAK AT HARWOOD IN DOWNTOWN DALLAS 


om 





DALLAS 





A big favorite of Dallas Conventions and other gatherings, CATTLEMEN'S is ideally located between the Sheraton and Statler- 
Hilton Hotels in downtown Dallas. Its colorful Hostesses wearing cowboy western clothes with boots, spurs and carrying six-shooters, 
add much color and atmosphere, along with its 31 attractive waitresses, to your dining comfort. Lower left: The Branding Room, 
showing one of its two charcoal chimney broilers in its dining room with the 50-foot Lobby in the background. Lower right: 
The Sirloin Room, showing its two chimney charcoal steak broilers and steak display cases together with photographic murals 
of the Grand Champion Cattle of the State Fair of Texas. Phone Riverside 7-9131 for reservations, good food at reasonable 


prices, and excellent service, where your patronage is appreciated. 
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NOBSTRUCTED by surrounding skyscrapers, the ornate towers 

of the first section of the Adolphus Hotel stood out like a Castle 
on the Rhine in the first days of the Model “T” Era in Dallas. Almost 
two decades would pass before the Magnolia Building would block out 
this Eastern view. During that same period, in 1912, an institution which 
todays employs over 100 people was started by W. Ncill Stewart, Sr. 
as a small office supply business in one room of the Praetorian Bldg. 
Continued growth in the next seventeen years brought five successive 
moves, culminating in 1929 with the move to the building at 1523 
Commerce, which now houses its uptown store and furniture display. 
This is just a short distance cast of the locale of the above photogriph. 
The growth process did not pause, and during the '50s, the property on 
Austin St. between Wood and Young was acquitted in two purchases. 
This added a total of 40,000 sq. ft. of floor space, which today houses 
the company’s general office, Duplicator and General. Line sales divi- 
sions, warehouse, delivery and service departments. Now in its 49th 
year, Stewart's is one of the Southwest's largest office equipment and 
supply organizations. 


Business Confidence Built on Years of Service 


Oid firms, like old friends, have proved their worth by dependable 
service through years of prosperity and adversity. The business 
pioneers listed on this page have played an important part in build- 
ing Dallas. They have met the challenge of economic change through 
decades of sustained operations. They are counted as “old friends" 
by thousands of satisfied customers in the Dallas Southwest. 
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Cullum & 
Boren 
Red Fox Athletic Uniforms 
Wholesale and Retail Sporting Goods 


189 Praetorian Mutual 


Life Ins. Co. 


(Formerly The Praetorians) 


1903 Smith’s Detective 
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Burglar Alarm, Fire Alarm 
Radio Patrol Service 
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Wholesale Electric Supplies 
1908 Pure Ice & Cold 
Storage Co. 
Cold Storage 
191] W. W. Overton 
& Co. 
Investments 
19] 4 Texas Employers 
Insurance Ass'n. 
Workmen's Compensetion 
Insurance 
19] Dallas County 


Physicians & 
Nurses Registry 


Licensed and Bonded 
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Inside DALLAS 


Last month’s issue of DALLAS has 
received probably more favorable com- 
ment than any other in the 40-year history 
of the publication. A single example, from 
Frank H. Malone, president of the Dallas 
Real Estate Board: “Numerous Realtors 
(have told) us what a magnificent issue 
this is and how much it means to the 
real estate profession.” This tribute has 
been echoed many times by others, both 
in and out of the industry. 

Copies of the magazine went to a select 
list of some 1,000 realtors who registered 
at the National Real Estate Convention 
in Dallas last month. This included almost 
every member of the Society of Industrial 
Realtors, in addition to other top figures 
in real estate over the nation. Presenting, 
as it did, such a complete picture of the 
favorable Dallas Real Estate Story, this 
magazine with its wide national circula- 
tion will benefit the Dallas area literally 
for years to come. 
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December in Dallas means Christmas 
Cotton Bowl Festival, and DALLAS takes 
note of the Festival in three stories in this 
month’s issue. 
» 
CAN 
SUNIL 


Also included in this month’s issue ts 


HELP 
YOU? 


Thermo-formed plastics by  Texstar 
open the door to full design freedom 
for your product. With low tooling 
costs and short production lead time, 
Texstar thermo-formed plastics can cut 
assembly costs while providing a prod 
ict with ‘molded-in’ color, strength 
style and beauty 

Mail coupon or phone today. 


the 1960 Annual Report of the work of 
the Dallas Chamber of Commerce. 
+ 


Dallas streets take on a new and 
different look during Christmas Cotton 
Bowl Festival. DALLAS attempts to cap- 
ture this look on this month’s cover as 
photographed by Ed Miley. 


Vacuum forming ¢ Vacuum snap-back form 
ing * Drape stretch forming « Blow form 
ing © Skin forming ¢ Skin packaging 


TEXSTAR PLASTICS P.O. Box 1440, 
Fort Worth, Texas, Phone: Fort Worth 
ED 5-3214, Dallas AN 2-1588 


I'd like to know more about plastics for my 
business. 


[] Please send free literature. 

[] Please have representative contact me. 
NAME 

FIRM NAME 

ADDRESS 

CITY 

BUSINESS 


-Je}-jeje 


OF THE BOLT e NUT e SCREW CO 


“> > TEXSTAR ps 0 Sc 
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A Nee RES 
PLASTICS 


A DIVISION 
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FIRST PERSON...SINGULAR 


First customers are becoming V.I.P.’s (Very Identifiable Persons), thanks to the First's new 
electronic equipment that speeds check handling to a fantastic rate. More than 54,000 checks 
an hour can be sorted, stacked and identified by a precise language of symbols known as 
M.I.C.R. (Magnetic Ink Character Recognition). This new dimension in identification and 
handling speed doesn’t stop there, though. Each colorful check is personalized with your 
name, address and telephone number for quick acceptance at any counter. Call it automation, 
call it progress . . . it’s all part of a bigger job done better by the First National Bank in Dallas. 
) Why not stop by today for your personalized checks? Give us an opportunity to say YES! 


=== FIRST NATIONAL BANK IN DALLAS 


Member Federai Deposit Insurance Corporation 
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DALE MILLER’S 


WASHINGTON 


The Inaugural Extravaganza 


The President of the United States 
walked over to a White House window, 
gazed thoughtfully at the workmen busily 
constructing the Inaugural reviewing 
stands along Pennsylvania Avenue, and 
was heard to comment wryly that he knew 
how a condemned man must feel while 
watching his scaffold being erected. The 
remark was accompanied by his familiar 
grin, which divested it of any political 
significance, so it served only as another 
passing observation on the elaborate and 
ostentatious ceremonial rites to which the 
Capital City commits itself every four 
years in the inauguration of a new Presi- 
dent and Vice President of the United 
States. 


Because this quadrennial extravaganza, 
which habitually extends for three or four 
days prior to and including January 20th, 
is attended primarily by those of the vic- 
torious party, it is often not understood 
by the public generally that the Inaugural 
ceremony itself, on the Capitol plaza, is 
strictly a bi-partisan affair. Weeks before 
the election, and thus prior to any deter- 
mination of the identity of the winning 
candidates, the Joint Congressional Com- 
mittee, composed of leaders of both par- 
ties and acting by direction of a resolution 
of Congress, prepares the plans and super- 
vises the construction of the Inaugural 
stand, the television platforms, and the 
thousands of seats fronting the Capitol 
steps. 


Tickets to this official event are allo- 
cated without regard to party affiliation or 
length of service, twelve being assigned 
to each Senator and eight to each Repre- 
sentative, with additional allotments being 
made to the President-elect, the Vice Pres- 
ident-elect, and other principal officials. 
It is thus on the Capitol plaza, in cere- 
monies which encompass only a brief 
period of time, where the President and 
the Vice President are officially inducted 
into office. 
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Separate and apart from this solemn 
occasion on Capitol Hill are the glittering 
social events of the three or four day pe- 
riod, which are planned and conducted 
by the victorious party. The spectacular 
parade, which follows the Inaugural cere- 
mony at noon of the 20th, is likewise a 
non-partisan affair, since each State is 
allotted an identical number of partici- 
pants (a Governor’s car, a float, a band, 
and a marching unit), though the States of 
Massachusetts and Texas, the homes of 
the winning candidates, are allocated 
more. Other events, however, such as the 
Gala and the Inaugural Ball are the pomp- 
and-circumstance creations of the Inaug- 
ural Committee set up by the victorious 
party. And the schedule generally adheres 
to the same format every four years, with 
only minor variations, whether the admin- 
istrations are Democratic or Republican. 

These events are ostensibly designed to 
assist in defraying the costs of the presi- 
dential campaign, and considering the 
prices that are charged they seem fully 
capable of liquidating not only the party 
debt but the national debt as well. Those 
who are fortunate enough to receive invi- 
tations to the Ball will pay $25 each to 
attend, with a limited number of boxes, 
each accommodating eight, being avail- 
able at $320. Another subscription event 
is the Gala, a glorified vaudeville show 
perpetrated by an assortment of Holly- 
wood personalities and characters, and 
recipients of the dubious privilege of at- 
tending this affair are entitled to one 
ticket for each $100 contribution, with 
choice boxes, accommodating ten each, 
being available at a mere $10,000. Addi- 
tional revenue will be forthcoming from 
the sale of seats along the parade route 
(from $3 to $25, depending on location) 
and from the proceeds of a symphony 
concert. 

With this scale of prices it seems diffi- 
cult to believe that the notion that the 
Inaugural events will produce much net 
profit is often a quixotic one. But such is 


nonetheless the case. The gross receipts 
are astronomically large, to be sure, but 
the expenses are also huge, and no Inaug- 
ural Committee has yet resisted the obli- 
gation, or temptation may be a better 
word, to produce the most elaborate 
engraved invitations and to distribute 
hundreds of complimentary tickets to dig- 
nitaries such as the diplomatic corps, lead- 
ing Officials of the various States, and so 
on. Actually, the Inaugural Committee 
each four years feels somewhat heroic if 
it emerges from the festivities with its 
underwriters reasonably solvent. 

The tasks involved in this comprehen- 
sive program of installing a new President 
and Vice President of the United States 
are about as formidable as one could 
imagine. Though preparations for the offi- 
cial ceremony at the Capitol may proceed 
at a comparatively leisurely pace, since it 
is a traditional function which is con- 
ducted with virtually no variations regard- 
less of which candidates are elected, the 
vast machinery required to accommodate 
the myriad thousands of visitors from all 
sections of the country and to manage the 





Induction of our leaders: To the 
victors belong the social spoils, 


but rites remain non-partisan. 





spectacular Inaugural events cannot be 
put into operation until after the election 
results are in, and then only a scant few 
weeks are left in which to do the job. 
Offices are set up in spacious vacant build- 
ings, large staffs are hastily accumulated, 
hundreds of thousands of dollars in under- 
writing funds are raised, and then the 
avalanche of mail is confronted. 


The show is always much the same as 
in bygone years, with only the cast of 
characters changing with the whims of 
political fortune. This time the Democrats 
are overrunning the city, their mood of 
course exultant; but it is all so reminiscent 
of eight years ago when the Republicans 
swept back in triumph on the Eisenhower 
tide. Times and personalities change, but 
rituals and forms are immutable. Despite 
the external appearance of the festive In- 
augural days, the impression cannot be 
escaped that the Inauguration of a Presi- 
dent and Vice President remains, endur- 
ingly, the non-partisan manifestation of 
the processes of a free government at 
work. 











ge Bowl Festival Week brings a gala program of 
spectacle, entertainment and sports events to Dallas. 

Getting under way officially the day after Christmas, the 
week leading up to the climactic football game January 2 
that marks the Silver Anniversary of the Cotton Bowl Foot- 
ball Classic will feature a huge, colorful street parade, a 
Broadway musical, the “world series of rodeo,” style show, 
Sports Hall of Fame luncheon, college and high school 
basketball, tennis and bowling tournaments. 

The colorful festival of activities is a tribute to the work 
over the past four years of the Cotton Bowl Council, a 
civic-minded organization devoted to building up the week 
preceding the Cotton Bowl Classic so that bowl fans will 
find something to do almost every minute during their stay 
in Dallas. The jam-packed calendar of events for the last 
week in December shows how successful the Council has 
been. 

The Cotton Bowl Council was organized in 1957, and cur- 
rently has a membership of 125. Officers are Robert H. 
Stewart III, president; Dan C. Williams, vice president; James 
H. Stewart, secretary, and Arthur K. Hale, treasurer. 


The board of directors of the Council includes Horace 
Ainsworth, Keith Baker, James F. Chambers Jr., Robert B. 
Cullum, Joe M. Dealey, Fred F. Florence, W. R. Hawn, S. J. 
Hay, Paul B. Middleton, W. R. Moore, L. T. Potter, Julius 
Schepps, Field Scovell, C. A. Tatum, R. L. Thornton, Jr., 
Hobart D. Turman and James K. Wilson. 

A highlight of the Cotton Bowl Festival will be the spec- 
tacular parade through the streets of downtown Dallas Satur- 
day morning, December 31. The two sections of the parade 
will have for their respective themes “Happy Holidays” and 
the Cotton Bowl’s Silver Anniversary. The first section will 
include numerous elaborate floats sponsored by business firms 
and civic organizations, along with antique vehicles, horse- 
drawn vehicles and other novelty units. 

The second section of the parade will have the floats carry- 
ing the Cotton Bowl Queen from the University of Arkansas 
and princesses representing the other Southwest Conference 
schools and the visiting institution. 

The greatest number of championship high school bands 
from Texas, Arkansas and Oklahoma ever assembled in Dal- 
las for a parade will be in the line of march, as will the college 
bands of Arkansas and Duke University. 

The famous Kilgore Rangerettes, who will perform at half- 
time of the Cotton Bowl Classic, will march in the parade, 
along with the Ranger Band from Kilgore Junior College. 

The official parade band will be the U. S. 4th Army Band 
from Fort Sam Houston, and another well known military 
unit in the parade will be the famous U. S. Marine Corps 
Drum and Bugle Corps from Washington, D. C. The Dallas 
County Sheriff's Posse will form an official color guard, and 
other mounted units in the parade include the Lubbock Coun- 
ty Sheriff’s Posse and the Texarkana Quadrille and Fandangle. 

The parade is sponsored by the Cotton Bowl Council. 


A major event of Cotton Bowl Week is the second annual 
(Continued on Page 72) 
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OTTON BOWL FESTIVAL 
Dec. 26-Jan. 2 


@uenal Finals Rodeo— State Fair 
wigeum, December 26-January 1. 


\ “The Music Man” — State Fair Music 


poet Hall, December 26-31. 

fon Bowl High School Basketball 
ment — P. C. Cobb Field House, 
ber 26-30. 


Bowl Tennis Tournament — Auto- 
e and Recreation Building, State 
ePark, Dec. 28-31. 


i 7 n Bowl Bowling Tournament — Hap 
Méfse Bowling Lanes, Dec. 17-Jan. 9. 


bn Bowl Parade — Downtown Dallas, 
31. 
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Texas Sports Hall of Fame Luncheon — 
\ Sheraton-Dallas Hotel, Dec. 31. 


»tton Bowl Style Show — Statler Hilton, 
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Cotton Bowl Football Classic 






Dates Back Twenty-Five Years 


Twenty-five years ago this New Year's, 
the first exciting chapter of the annual 
Cotton Bowl Football Classic was written. 
It'll be the Silver Anniversary game for 
the Cotton Bowl Classic on January 2, 
1961, as the 25th renewal of the famous 
gridiron spectacle is staged in the big 
stadium at State Fair Park before an esti- 
mated 75,000 spectators. 

On January 1, 1937, under leaden, 
rainy skies, football fans filed into the 
Cotton Bowl, which at that time could 
seat only 45,507, to see a thrilling game 
between TCU and Marquette University. 
It ended in a 16-6 win for the Horned 
Frogs that established a Cotton Bowl tra- 
dition for great stars and exciting football. 

A lanky lad from Sweetwater, name of 
Sam Baugh, led the TCU offense, but it 
was the coach’s nephew, L. D. Meyer, 
who scored all of the Frogs’ 16 points, 
on two passes, a field goal and an extra 
point. Ki Aldrich, TCU’s giant All-Ameri- 
can center, was a pillar of strength on 
defense. Marquette was not without its 
stars. Two fine backs, Buzz Buivid and 
Art Guepe, stood out in defeat, Guepe re- 
turning a punt 60 yards for the Marquette 
score. 

The members of the 1936 TCU squad 
that played in the inaugural game have 
been invited to be guests of the Cotton 
Bowl at the 1961 Silver Anniversary 
Classic, and Guepe, now head coach at 
Vanderbilt University, will attend to rep- 
resent the Marquette team. 

The Cotton Bowl game was orizinally 
conceived. by J. Curtis Sanford, prominent 
Dallas business man. His promotion as a 
private enterprise, of the TCU-Marquette 
game in 1937 launched the great series of 
games that has come to be regarded as 
one of the most outstanding of all the 
post-season bowl classics. 


Later the Cotton Bowl game became a 
Dallas civic enterprise and achieved its 
greatest strength and momentum in 1940 
when the Cotton Bowl Athletic Associa- 
tion became an agency of the Southwest 
Athletic Conference. In 1942, the confer- 
ence voted to send its championship team 


The Cotton Bowl seated only 
45,507 twenty-five years ago when 
the Classic was inaugurated. 


each year to the Cotton Bowl as the host 
team. 

The Cotton Bowl Classic today is the 
official Southwest Conference bowl game, 
directly sponsored and controlled by the 
conference. No other bowl game or asso- 
ciation is tied in so closely with a college 
athletic conference. The conference spon- 
sorship and the resultant high standards 
and operating policies have made the Cot- 
ton Bowl Classic a model for the National 
College Athletic Association. 

The Cotton Bowl Athletic Association 
is a non-stock, non-profit organization 
incorporated under the laws of the State 
of Texas. All funds remaining after the 
school’s shares of the receipts are awarded, 
and after actual operating costs are paid, 
accrue to the Southwest Conference. 

Currently, the president of the Cotton 
Bowl Association is James W. Aston and 
John B. Lowe is chairman of the board. 
Harry Shuford is first vice president and 
D. Harold Byrd second vice president. 
Howard Grubbs, executive secretary of 
the Southwest Conference, is secretary- 
treasurer. 

Since that first thriller between TCU 
and Marquette in 1937, the Cotton Bowl 
Classic has hosted some of the most ex- 
citing bowl games ever played, and the 
stadium has been twice enlarged to its 
present capacity of 75,504. Every South- 
west Conference school except Baylor 


has played in the Cotton Bowl Classic 
and each has contributed its share of ex- 
citing moments. 


The names of the Cotton Bowl Honor 
Roll of outstanding players hint at the fine 
football seen in the 24 games played to 
date. There are such gridiron greats as 
Sam Baugh, Whizzer White, John Kim- 
brough, Ki Aldrich, Joe Routt, Lou Di- 
Filippo, Bud McFadin, Bands McFadden, 
Glenn Dobbs, Bob Fenimore, Bobby 
Layne, Norm Van Brocklin, Y. A. Tittle, 
Charlie (Choo Choo) Justice, Harley 
Sewell, Babe Parilli, Kyle Rote, Doak 
Walker, Dick Moegle, Jim Brown and 
many others. 


Fine football strategy has marked most 
Cotton Bowl games and a partial list of 
participating coaches suggests why, Some 
of the famous mentors who have brought 
teams into the bowl include Bill Alexan- 
der, Pete Cawthon,. Matty Bell, D. X. 
Bible, Bobby Dodd, Frank Leahy, Slip 
Madigan, Dutch Meyer, Don Faurot, 
Bernie Moore, Jess Neely, Bear Bryant, 
Robert Neyland, Carl Snavely, Frank 
Thomas, Johnnie Vought, Ben Schwartz- 
walder, Eddie Erdelatz. 


This combination of great teams, great 
stars and great coaches has produced 
memorable sports history in hard-fought, 
closely matched games. Average statistics 
for the home team versus the visiting 

(Continued on page 55) 
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JARRELL WILLIAMS 
rkansas Halfback 


ae versus Duke will pair the 
champions of two of the nation’s strongest 
conferences in the 1961 Cotton Bowl 
Football Classic on Monday, January 2. 

It will be the colorful, imaginative of- 
fense of the Duke Blue Devils against the 
rugged defense of the opportunistic Ar- 
kansas Razorbacks in a game that should 
be one of the finest of all the post-season 
bowl classics. 

Duke has what it takes to move the 
ball on the ground and in the air, while 
the Arkansas defense has been the 
stingiest in the Southwest Conference. 

Arkansas won the right to represent the 
Southwest Conference in the Cotton Bowl 
by taking undisputed possession of this 
years conference championship, The 
Razorbacks lost only one conference 
game on their way to the throne room. It 
will be the second year in a row that Ar- 
kansas has figured in the championship, 
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ARKANSAS VERSUS 


GEORGE McKINNEY 
Arkansas Quarterback 


Conference Champions to Meet 
In 1961 Cotton Bowl Classic 


having tied with Texas and TCU for the 
crown last year. This year, of course, Ar- 
kansas won all the marbles and no ques- 
tion about it. 

Duke, a perennial national gridiron 
power, reigns as champion of the Atlan- 
tic Coast Conference, During the past 25 
years, Duke’s overall won-lost record has 
been the sixth best in the nation. 

The Silver Anniversary Cotton Bowl 
Classic, 25th renewal of the exciting grid- 
iron series, should be one of the best 
matched in the history of the game. Both 
teams were rated among the nation’s top 
ten teams in the final wire service rank- 
ings of the year. 

Duke brings a distinguished bowl game 
record into the Cotton Bowl. With their 
Cotton Bowl visit on January 2, the Blue 
Devils will have made a sweep of all four 
major bowls. They have played in the 
Rose Bowl twice, losing to Southern Cali- 


DUKE 





MARLIN EPP 
Arkansas Lineman 


— 
PG AB 


fornia in 3-7 in 1939 and to Oregon State 
16-20 in 1942. They beat Alabama 29-26 
in the 1945 Sugar Bowl, and in two 
Orange Bowl appearances walloped Ne- 
braska 34-7 in 1955 and lost to Oklahoma 
21-48 in 1958. 


This will be the second year in a row 
Arkansas has played in a bowl game. The 
Razorbacks beat Georgia Tech 14-7 in 
the Gater Bowl last year. It will also be 
their third appearance as the host team 
in the Cotton Bowl Classic. Arkansas 
played a scoreless tie with LSU in the 
1947 game and lost to Georgia Tech 6-14 
in 1955, They defeated William and Mary 
in the Dixie Bowl game 21-19 in 1948. 


Arkansas has won eight games and lost 
two this season while Duke has a record 
of seven wins and three losses. 


One of high points of the year for Duke 
was its big win over Navy, giving the 
(Continued on page 58) 
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ED CHESTNUTT 
Duke End 


WALT RAPPOLD 
Duke Quarterback 


DAVE BURCH 
Duke Fullback 


BOB GARDA 
Duke Halfback 


The Cotton Bowl today 
seats 75,504 people. 
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_The second annual National Finals 
Rodeo, the all-star climax to the entire 
1960 season, will be held here December 
26 through January 1 in the State Fair 
Livestock Coliseum, as a feature of Cot- 
ton Bowl Festival Week. 

The greatest cowboy contest the world 
has ever seen, the National Finals is the 
only rodeo limited exclusively to the top 
money-winners of the rodeo year. Only 
the top fifteen championship contenders 
in each of the five standard rodeo events 
are eligible. The five events are bareback 
and saddle bronc riding, Brahma bull 
riding, calf roping and steer wrestling. 
Contestants are qualified only on the 
basis of their winnings at the 508 rodeos 
sanctioned over the nation by the Rodeo 
Cowboys Association throughout the 
regular rodeo season. 

A total of 67 cowboys have qualified 
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literally the “cream of the cowboy crop” 
for 1960. 


has won a total of $30,600 for the year 
rjfor 
“World Champion All Around Cowb 





Thus the Finals contestants will have 
no easy bronc or bull to ride, which is an 








_ Top hand going into the —_— importanct factor in the sport of rodeo, 
7 €xas, who ce cowboys are scored by not only how 


well they sit their mounts, but also on how 





Biggs searviagps and bull bucks. 
’ Cowboys in the Finals will compete for 
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bull riding event with over $16,400 and is 


total prize money of $57,500. The winner 
of each event could win as much as $4,600 
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__| in steer wrestling or “bulldogging? 

“~“]_cowboys, Jim Shoulders of Henryetta, 
Okla., has quali 


Walker of Cody, Wyo., with over — 
in saddle bronc riding; Dean ver O 
with over $26,450 in calf 
roping; Jack Buschbom of Cassville, alt 











are on sale at the State Fair Downtown 
at the 
Livestock Coliseum box-office at State 


—Kair Park. Tickets are $4 for reserved 








seats and $6 for box seats per perform- 
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in both bareback bronc and bull | riding! 


The fabulous “Oklahoma cowboy” ca 











tured his fifth All-Around Cowboy Wor 

Championship at the Finals last year, 
with winnings of $32,905. Rodeo’s “living 
legend,”’ Shoulders ranks among the 


 sport’s all-time greats, having won eleven 


individual world championships. 


Only the rankest bulls and the toughest 
broncs from the entire sport of rodeo 
will fight their way out of the chutes in 
the National Finals Rodeo. The Final 
stock has been hand-picked from among 
the strings of all the stock contractors who 
supply R.C.A. rodeos in the U.S. and 
Canada. 

Selection of broncs and bulls for the 
Finals was determined on the basis of the 
performance of each animal during the 
1960 season. The 225 head of bucking 
stock was chosen following a detailed, 
year-long study of the approximately 
7,000 head of bucking stock used in 
R.C.A. approved rodeos this year. 
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Jan. 1 and at 2 p.m. daily Det-30- 31, 
and lan. |. All ten go-rounds will include 








a complete section of competition with 
ed and all contestants 
competing at each go-round. 





































Finals contestants will have no easy 
bronc or bull to ride, for the 225 head of 
bucking stock in this year’s events were 
chosen after a detailed, year-long study 
of nearly 7,000 head used in R.C.A. ap- 
proved rodeos throughout the nation. 


Steer wrestling is one of five events 
featured in the National Finals Rodeo. 
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| SERVICE... 
: FOR THE 


For productive and sound management of your bank's portfolio, let 


: A Ss K j N G Republic’s investment specialists “join” your staff. Whether you look to 


Republic for continuing investment service, periodic portfolio review 
.., Or desire merely an informal relationship for occasional assistance, 
you will receive sound counsel and dependable knowledge. 


Republic’s Investment Officers bring you the weight of long experience 
with bank investment problems as well as a keen awareness of the cur- 


rent money market. 


We are here to serve you. 





REPUBLIC NATIONAL BAN K 


8 OF DALLAS 
= “ Bie 
= a | Wy Bank to bankers everywhere 


CAPITAL AND SURPLUS $105,000,000 * LARGEST IN THE SOUTH *% MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 
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LLOYD S. BOWLES 








directors 


DALLAS CHAMBER OF COMMERCE 





Seven new directors have been elected 
to three-year terms on the 21-man Board 
of Directors of the Dallas Chamber of 
Commerce. Election was by ballot of the 
Chamber membership. 

Elected to terms beginning with the 
December 1960 meeting of the Board 
were Henry C. Beck, Jr., president, Henry 
C. Beck Company; Lloyd S. Bowles, 
president, Dallas Federal Savings & Loan 
Assn.; Fred O. Detweiler, president, 
Chance Vought Corporation; W. W. 
Overton, Jr., chairman of the board, 
Texas Bank & Trust Company; Elgin B. 
Robertson, president, Plastics Manufac- 
turing Company; John M. Stemmons, 
president, Industrial Properties Corpora- 
tion, and R. H. Stewart, III, president, 
First National Bank in Dallas. 

Retiring from the Board this year after 
serving three-year terms are William A. 
Blakley, Trammell Crow, Vance Foster, 
Avery Mays, C. P. Peterson, Jr., Leon 
Tate and Dan C. Williams. 

Members of the current Board of Di- 
rectors who will continue to serve are 
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FRED O. DETWEILER 
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JOHN M. STEMMONS 


James W. Aston, Aubrey M. Costa, Rob- 
ert B. Cullum, J. D. Francis, Dr. James 
Gill, E. B. Germany, S. T. Harris, Her- 
bert L. Nichols, Charles A. Sammons, 
Lee D. Starr, Harry J. Strief, Jr., C. A. 
Tatum and L. H. True. 





W. W. OVERTON, JR. 


ELGIN B. ROBERTSON 





R. H. STEWART Ii! 
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Pat Henry Jr. receives a Life 
Membership Award at the an- 
nual dinner from L. T. Potter. 






ANNUAL 
DINNER 









REVIEWS 1960 ACTIVITIES 


Some 1,000 members of the Dallas 
Chamber of Commerce and their guests 
at the organization’s Annual Dinner Tues- 
day, December 6, saw a dramatized ver- 
sion of the Chamber at work selling an 
industrial prospect on moving his firm to 
Dallas as he answered the question “Why 
Dallas?” Presented on closed circuit tele- 
vision, the program was the feature enter- 
tainment of the evening. 


In other events, L. T. Potter, Chamber 
president, reviewed the year’s activities, 
introduced seven new directors just 
elected by the membership and presented 
four Life Memberships in the Chamber. 


New directors are Henry C. Beck, Jr., 
Lloyd S. Bowles, Fred O. Detweiler, 
W. W. Overton, Jr., Elgin B. Robertson, 
Sr., John M. Stemmons, R. H. Stewart, 
IIl. 


Life Memberships were presented to 
State Senator George Parkhouse, James 


























Mr. Potter congratulates actors on their work in ‘‘Why Dallas?’’ 








Members of the Board of Directors were honored at the head table. Closed circuit TV highlighted program. 
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K. Allen, James W. Layne and Pat Henry 
Jr. To earn a Life Membership, a person 
must sponsor 100 or more members in a 
12-month period. This is the sixth award 
for Mr. Layne and the second for Mr. 
Henry. 


The entire evening’s program was pre- 
sented over a closed-circuit television sys- 
tem that linked the two ballrooms of the 
Adolphus Hotel. The system was set up 
by the Electron Corporation, a subsidiary 
of Ling-Temco. 


The dramatized program presented an 
industrial prospect from New York who 
was first concerned with locating a plant 
in Dallas, then considered moving his 
home office here. 


The representative of the Dallas Cham- 





ber showed the prospect fact sheets and 
studies on Dallas and took him on per- 
sonal tours of Dallas freeways, SMU and 
its Computer Center, Dallas Theater Cen- 
ter and Dallas schools and homes. The 
two men went to the Southland Center 
Skyview for a “birds-eye” look at the 
area. 


The prospect showed particular inter- 
est in The Graduate Research Center 
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Life Memberships for sponsoring 100 new members in 12 months went to James 
K. Allen and James Layne. Left to right are: Mr. Allen, Mrs. Allen, L. T. Potter, 
Mrs. Layne and Mr. Layne. Four life memberships were presented at the dinner. 
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Over 1000 Chamber members attended the dinner meeting. 


Highlights of 1960 were 
summarized by Chamber 
President, Les T. Potter. 


Chamber directors were 
‘‘on camera’ during a 
portion of the closed cir- 
cuit television program. 


since his company required a great deal 
of research on a contract basis. “The 
imagination and daring which have gone 
into this concept are a little breath-tak- 
ing,” he said. 


While the prespect did not definitely 
decide on Dallas for his new location, he 
did praise the city highly at the conclu- 
sion of his stay here. “You're building a 
distinctive city down here,” he said. “I 


x 


think it’s on its way to becoming the Chi- 
cago of the South, but without the soot 
and grime and cold weather and with a 
special flavor all its own.” 


The dramatized program was prepared 
by the Chamber staff, with assistance of 
Hugh Jamieson, Jr. of Jamieson Film 
Company and Robert Tripp, assistant vice 
president of the First National Bank in 
Dallas. 
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Look back on the “small village on the Trinity” of 1885 as compared 
to the vast urban complex of Dallas 1960. What made the 
change possible? Money, markets, manpower? Throughout its 


history, Dallas has been blessed with men whose horizons 


~ HH AL ability to dream and make dreams come true. 
AB OUT What about the next seventy-five years? 


¢) What will Dallas 
e be like in 2035 A.D.? 


Bertrand Russell, the English philosopher, once said, “the human 


extend beyond here and now. Men with the 


heart has changed little since the dawn of history, but the 

human mastery over nature has changed completely.” In the decades 
ahead, this philosophy will continue to influence the 

Dallas of the future. Aided by the miracles of the atom, and other 
conquests of nature, and though beset by local, national and 

world problems, Dallas will grow and prosper. But the source of 
inspiration will remain in the hearts and minds of men. 

Men with the same fundamental beliefs in economic and personal 
freedom. Men with faith in human dignity and 

Christian teachings. Freedom is one of our greatest heritages, 

and we should be as resolute and as courageous in preserving 


it as were our forefathers in achieving it. 


TEXAS 
BANK 


AND TRUST COMPANY OF 


MAIN AND LAMAR / DALLAS, TEXAS / MEMBER F.D.I.C. D A L 8 A S 
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Dr. Lloyd V. Berkner 





Named Graduate 


Research President 


A major step forward in the develop- 
ment of the Graduate Research Center, 
one of the boldest and most daring ven- 
tures ever conceived by Dallas, came this 
month with the election of Dr. Lloyd V. 
Berkner as the first president of the Cen- 
ter. A number of other announcements 
are expected shortly as Dallas moves 
closer to its goal of having one of the 
nation’s great research centers, compara- 
ble to any now existing. 


The election of Dr. Berkner was an- 
nounced by J. E. Jonsson, chairman of the 
Board of Trustees of the Center. Dr. 
Berkner will join the Center from Asso- 
ciated Universities, Inc., N. Y., where he 
has been president for ten years. 

In announcing the election of Dr. Berk- 
ner as president of the Graduate Research 
Center, Mr. Jonsson stated that the Trus- 
tees foresee substantial scope of the 
activities of the Center and development 
of large-scale research facilities in the 
Southwest. This development will be 
closely related to the needs of important 
colleges and universities in Texas and the 
neighboring states with the view to greatly 
extending the opportunities for the grad- 
uate education and post-doctoral research 
which is so essential to the social and eco- 
nomic health of the community. 

During Dr. Berkner’s tenure as its 
president, Associated Universities, Inc. 
managed the Brookhaven National 
Laboratory, Upton, Long Island, N. Y., 
under contract with the Atomic Energy 
Commission and developed the National 
Radio Astronomy Observatory, Green 
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Bank, W. Va., under contract with the 
National Science Foundation. 


A native of Milwaukee, Dr. Berkner 
received his engineering degree in 1927 
from the University of Minnesota and 
from 1933-35 studied physics at the 
George Washington University. He has 
received honorary degrees from Uppsala 
University in Sweden, the University of 
Edinburgh in Scotland, Brooklyn Poly- 
technic Institute, University of Calcutta 
in India, Dartmouth College, University 
of Notre Dame, Columbia University and 
the University of Rochester. 


While still an undergraduate in 1926, 
Dr. Berkner was engineer-in-charge at 
radio station WLB-WGMS in Minnesota. 
For a year after graduation he worked as 
an electrical engineer for the Airways 
Division of the U. S. Bureau of Light- 
houses, bringing the first airways radio 
navigation system to fruition. He was an 
engineer with the first Byrd Expedition to 
the Antarctic in 1928-30 and was awarded 
the U.S. Special Congressional Gold 
Medal, the Silver Medal of the Aero- 
nautical Institute, and the Gold Medal of 
the City of New York for his Antarctic 
services, For three years, he was on the 
staff of the National Bureau of Standards. 
From 1933-41 he was a physicist with the 
Department of Terrestrial Magnetism of 
the Carnegie Institution of Washington, 
where he published numerous scientific 
volumes and papers on the physics of the 
outer atmosphere and radio wave propaga- 
tion. During 1940-41 he was a consultant 
to the Office of Scientific Research and 
Development during its formative periods. 





DR. LLOYD V. BERKNER 


An aviator in the Naval Reserve since 
1926 Dr. Berkner was called to active duty 
to establish the Radar Section, Bureau of 
Aeronautics, in 1941. He directed all the 
Bureau’s Electronic Material Engineering 
from 1943-45, and served in the Pacific 
Theatre on the U. S. S. Enterprise in the 
battle of Okinawa in 1945. He has held 
the rank of Rear Admiral, USNR, since 
1955. 


During 1946-47 he was Executive Sec- 
retary of the Research and Development 
Board of the Department of Defense and 
remained a consultant to the Board until 
1951, He was head of the Section on Ex- 
ploratory Geophysics of the Atmosphere, 
Department of the Terrestrial Magnetism, 
Carnegie Institution of Washington, from 
1947-51. 


Dr. Berkner has held numerous offices 
and advisory positions in government, 
industry, and education. In the State 
Department he served as Special Assistant 
to the Secretary of State, and Director of 
Foreign Military Assistance Program in 
1949 in effectuating the North Atlantic 
Treaty Organization, and Chairman of 
the International Science Steering Com- 
mittee which produced the report, 
“Science and Foreign Relations.” Re- 
cently he was a leader on national and 
international committees directing the 
International Geophysical Year. He is 
presently a member of the board of several 
industrial and research organizations. He 
was formerly a member of the President’s 
Science Advisory Committee, and on the 
expiration of his term became consultant 
to the Committee. 
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1960 — REPORT OF WOR 


STATEMENT OF OBJECTIVES 


A Yardstick for Measurement 


The Major, continuing objectives of the Dallas Chamber of Commerce may be summarized as as follows: 
I. To promote the sound, balanced economic growth of the Dallas Metropolitan Area. 
A. To bring new jobs and payrolls to Dallas by: 


Encouraging and assisting in the expansion of existing enterprises. 


2. Selling enterprises which are not now represented in Dallas — including particularly, the 
manufacturing and processing industries which are needed to provide a more balanced 
economy and to meet existing consumer requirements — on the desirability of relocating 
in Dallas or establishing subsidiary or branch operations in Dallas. 


B. Promotion of Dallas as a Market Center and Business Service Center; a broad-scale, continuous 
effort to make Dallas the dominant source of supply for goods and services for the Southwest 
and adjacent states. 


C. Expansion of transportation systems and services as the keystone of the Dallas economy; main- 
tenance of Dallas’ competitive advantages in all forms of transportation for both persons and 
property. 

D. Encouragement of Dallas’ continued diversified growth as a financial center, an insurance center, 
and as one of the world centers of the oil industry. 


E. Attraction to Dallas of the “extra” buying power represented by convention, trade shows and 
sports events. 


F. Study of proposed state and federal legislation; representation of the Dallas business and profes- 
sional community in either supporting or opposing legislative proposals affecting its vital interests. 


II. To promote the development of the Dallas Metropolitan Area as an attractive, desirable community 
in which to live and work: 


A. Encouragement of businesslike local government; cooperation with local government units in 
in appraisal of and planning for the community’s needs; creation of a community “climate” which 
demands maximum value in public services at minimum cost in taxes. 


B. Assistance in the development of Dallas’ educational facilities to highest standards; provision of 
leadership for initiating and developing additional educational facilities, particularly those for 
which the business and professional community has specific needs. 


C. Fostering the development of Dallas as a medical-hospital center; and correlation with all efforts 
designed to assure the highest standards of public health in the community. 


D. Coordination with the institutions and agencies whose primary objectives are Dallas’ growth in 
cultural opportunities; publicizing and promotion of Dallas as a cultural center, particularly in 
relation to the fact that cultural opportunities are one of the intangible values which influence 
the community’s economic growth. 


E. Full recognition of the importance of the community’s spiritual development; coordination with 
Dallas’ religious leaders, of all faiths, and assistance in the development of the spiritual aspects 
of community life. 


F. Encouragement of recreational opportunities, not only for their intrinsic value but also for their 
bearing upon the community’s economic growth. 


III. “Selling” the Southwest; cooperation with other cities of the Southwest, on every sound basis, in 
realistic appreciation of the fact that Dallas grows as the region grows, and that, more than in the 
case of most cities, Dallas’ welfare is directly dependent upon the welfare of the region for which it 
is the market center and service center. 
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Y THE DALLAS CHAMBER OF COMMERCE 


In 1960, as in years past, the work of the Dallas Chamber of 
Commerce has been directed to the broad objectives adopted by the 
Board of Directors, as set forth on the preceding page. 


Those objectives are the yardstick against which the Chamber's 
work must be measured. The summary which follows is designed to 
permit the members — the “stockholders” in this organization — to 
make a reasonable measurement of the efforts which their Chamber 
of Commerce has made toward achievement of these goals. 


This summary necessarily deals with only the major activities of 
1960. It can suggest, but can not possibly detail, the great variety of 
services which the Chamber provides for its members, or the con- 
tinuous work which it does to promote balanced and desirable com- 
munity growth. Nor is it possible, in such a brief summary, to 
differentiate between the work done by the Chamber's staff and the 
very effective work done by hundreds of volunteers serving on com- 
mittees and special assignments. Included in the summaries, on a 
completely integrated basis, is the work of the two affiliated organ- 
izations, Dallas Retail Merchants Association and Dallas Manufac- 
turers and Wholesalers Association, which function as divisions of 
the Chamber. 


The following reviews, therefore, provide the 1960 benchmarks of 
progress toward the continuing goals of your Chamber of Commerce. 


Sots 


Sound and Balanced Economic Growth 





Metropolitan Dallas (Collin, 
rata! Dallas, Denton and Ellis Counties) 
$50 Million If} achieved a new increase of 10,120 


employed workers — representing a 


New Payrolls growth in annual payrolls of almost 


$50 million. Part of this growth was 
from expansion of existing firms, 
part from the location of new enterprises in Dallas. The 


Chamber performed many services to encourage and assist in 
expansion of existing enterprises; and intensified its efforts 
to attract new businesses to Dallas. 

The diversified strength of the Dallas economy is reflected 
in the fact that aircraft-missile manufacturing employment 
registered a net loss of 4,850 workers, but other manufacturing 
industries had a net gain of 4,760 employed workers, to leave 
an overall net loss of only 90 workers in the total manufac- 
turing employment of the area. Non-manufacturing industries 
had a net gain of 10,210 employed workers. 
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The attraction of new enterprises 
to Metropolitan Dallas is basically 
a question of advertising and selling. 
Both aspects of this work have been 
intensified this year. Industrial 
Dallas, Inc., the non-profit corpora- 
tion which has raised special funds 
to be used solely for advertising Dallas’ advantages, had 24 
advertisements in national publications, including Wall Street 
Journal, Fortune, Business Week and U. S. News and World 
Report. These ads produced a total of 550 inquiries, all of 
which were processed by the Chamber, since Industrial Dallas’ 
sole purpose is to generate prospects. Of these inquiries, 283 
are classified as bona fide prospects for new or expanded 
enterprises; and several of these are amoung the best prospects 
for significant industrial growth that Dallas has had in a decade. 
In addition to the 550 inquiries generated by the Industrial 
Dallas ads, the Chamber received 1,123 other initial inquiries 
from companies or persons either interested in establishing a 


Advertising 
and Selling 


25 








zty# Te ie Try ry ery | oT Pad is Th ST ih T ¥ 7 ; 
3 TRASAR ESR =. SERRE SR 





business here, expanding into this area, or re-locating at Dallas 
from another area. Each inquiry was answered carefully and 
fully. An effort was made, in every instance, to obtain a “bill 
of particulars” on the factors controlling the prospect’s interest 
in Dallas and wherever such specific information was available, 
the Chamber prepared a special presentation tailored to the 
prospect’s specific interests. Fifty-eight such custom-built 
presentations were submitted to prospects during the year. 
Drugs, chemicals and foods industries were the most numerous 
among prospects receiving such custom-tailored presentations. 

Special research to develop data for use with industrial 
prospects was given top priority. Several research projects 
became the basis for direct mail pieces to a selected list of 5,797 
executives whose companies are considered logical prospects 
for new or expanded operations in the Dallas area. Outstanding 
among such sales-oriented research projects were a study of 
urban concentrations, published under the title “A New Look 
at America’s Major Markets”; and a study of jet-age transpor- 
tation developments published under the title “The Jet Cities 
of America’”’. Both of these direct mail studies received a good 
response, both from prospects and from newspapers. A total 
of five direct mail promotional presentations was made to 
the 5,797 executives during the year. 

Corporate Presidents’ Day, held in October, resulted in 
simultaneous visits from 24 key executives of companies which 
have important operations in Dallas. The event focussed top- 
management attention on the growth and potential of Dallas, 
and has already resulted in the start of construction on one 
new manufacturing plant. 


Dallas’ sound and balanced eco- 
nomic growth is also dependent 


Attracting 


New upon the customers for the goods 
and services which Dallas sells. 
Customers Attracting new customers for these 


goods and services is just as impor- 

tant as bringing into Dallas new 
enterprises to expand the inventory of goods and services 
available for sale. Attraction of customers for Dallas goods 
and services is the object of the Chamber’s trade promotion 
efforts, which are three-fold: (a) promotion of the retail 
market; (b) promotion of the wholesale (manufacturing/ 
distributing) market; and (c) the realization of the world trade 
potential for both the retail and wholesale markets. 


The 1960 edition of the Key to Dallas, a basic promotional 
tool for the Dallas markets, was distributed to all Chamber 
members and to more than 12,000 other business men and 
institutions throughout the Southwest. The classified directory 
contains more than 305,000 separate items of information 
about the Chamber’s member firms and their products and 
services, enabling the potential buyer to determine quickly all 
of the sources of supply available to him in Dallas. Several 
major refinements are being incorporated in the 1961 Key to 
Dallas, now being compiled; and the selected list of out-of- 
town potential buyers to whom the directory will be mailed 
has also been expanded and strengthened. 

Eighteen major wholesale market shows were on Dallas’ 
1960 calendar — serving women’s and children’s apparel, 
men’s apparel, shoes, housewares, furniture and giftwares. The 
Chamber worked with the various promoters of these markets 
shows, including the managements of three mart facilities, to 
promote the attendance of buyers from retail stores in more 
than 20 states. The Chamber also worked with the market show 
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sponsors in various problems, and, in particular, sought to 
encourage exchange of information between the sponsors to 
assure maximum development of the market events throughout 
the Dallas primary and secondary market areas. Various sur- 
veys and coordinating efforts were also undertaken in behalf 
of the manufacturing/distributing interests of Dallas. 

Since Dallas attracts more out-of-town trade than any other 
retail market in the Southwest, the planning and coordination 
of promotional activities for Dallas retail stores is another major 
concern of the Chamber. Street decorations for the State Fair 
and Christmas-Cotton Bowl festival seasons were priority items. 
Colorful counter cards advertising each month’s entertainment 
events in Dallas which would be of interest to out-of-town 
visitors were provided for airlines’ use in their stations through- 
out the region, as well as in Mexico and South America. At the 
same time, the Chamber worked with retail merchants for con- 
stant improvement in the calibre of the Dallas market: 
a sales and service campaign was designed to improve the 
standards of retail selling, and 671 sales persons received spec- 
ial recognition for the manner in which they handled test 
shoppers; a retail management workshop was directed toward 
supervisory personnel of the stores; and liaison with the police 
training program, and Good Neighbor awards to policemen 
for courtesy and efficiency in handling downtown area visitors, 
encouraged a friendly and courteous atmosphere in the down- 
town area. 


A long-range, continuing promotional effort to maintain 
downtown Dallas as a healthy and dynamic heart of the 
metropolitan area was launched, with funds specially raised for 
this cause. The program involves advertising and coordination 
of events which will focus attention on the downtown area. 


The growing importance of ex- 
port/import trade in the Dallas 
economic picture, and the increas- 
ing number of Dallas-based com- 
panies which have operations in 
other countries, have served to 
emphasize Dallas’ stake in world 
markets. The Chamber has intensified its work to make foreign 
business men more aware of Dallas as the Southwestern center 
for world trade, and to facilitate the efforts of Dallas-based 
enterprises to penetrate the foreign markets. Early in 1960, it 
was agreed that a bold and imaginative effort was required to 
focus upon Dallas the interest of trade representatives of other 
countries. This effort became “Dallas Diplomats Day”, an 
unique and spectacularly successful event. The Chamber 
invited the commercial counsellors or trade officers of all 
embassies in Washington to come to Dallas as its guests for two 
days, May 10-11. Fifty-one economic officers from free world 
embassies came to Dallas, were openly impressed with what 
they saw, and have, accordingly, become liaison officers be- 
tween Dallas and the business interests of their respective 
countries. In October, the Belgian Economic Commission paid 
Dallas a two-day visit. Aside from these two special events, the 
Chamber has dealt with an unprecedented number of foreign 
visitors during the year—the majority of whom came to 
Dallas seeking economic information and guidance. The Cham- 
ber also worked closely with the State Fair of Texas in promo- 
tion of the Pan American Livestock Exposition. The increasing 
role of Dallas in world trade is reflected in the fact that French, 
German and Spanish editions of the Dallas visitor’s informa- 
tion folder are now being printed by the Chamber. 


Dallas 
On the 
World Map 
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During 1960 the Dallas Chamber made Selection of Miss Downtown Dallas was 
its first move in almost 40 years, occupy- only the highlight of the extensive down- 
ing almost the entire third floor in the D> : town promotion campaign begun in 1960. 
Fidelity Union Tower. Members were in- 
vited to visit new quarters for open house. 





Dallas’ study on Urban Districts drew 
high praise from newspapers, industrial 
promotion groups and chambers of com- 
merce throughout the U. S. for accuracy 
and timeliness and for its presentation. 


‘ ; ae 
4 


Report on Fabulous Fifties went to 6,000 
top industrial prospects over the nation. 





a 


Deere Day in Dallas brought over 6,000 
John Deere dealers to the city, one of 
the biggest sales meetings held any- 
where by a large American corporation. 
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dustry and to provide the Chamber 
with data which will further its ef- 
forts to attract the regional, state 
and district headquarters of out-of- 
state insurance companies, was made during the year. Of 
special service to Dallas banking interests and all other busi- 
nesses whose operations require high standards of postal service 
was the Dallas mail service survey which the Chamber made 
during September. The survey involved exchange of 2,642 test 
letters between Dallas and 117 other cities. The Postmaster 
General, as well as the regional and local Postal authorities, 
characterized the survey as one of the most constructive and 
helpful projects, from the standpoint of the Postal service, that 
any community has undertaken. 


For Business 
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A special survey of the insurance services. More than 3,000 freight rate quotations were also 
industry in Dallas, designed to serve provided to Chamber members. 
Resea rch as a public relations tool for the in- Air carriers: The Chamber, in partnership with the City of 


Dallas, continued to work vigilantly to expand Dallas’ pattern 
of air service authorizations. Follow-on procedural actions in 
the Southern Transcontinental Service Case, in which the 
Examiner’s hearing was held in 1959, required major effort. 
At year’s end, the final decision from the Civil Aeronautics 
Board was expected momentarily. The Southwestern Area 
Local Service Case, a proceeding involving realignment and 
possible expansion of the so-called feeder airline systems of 
the region, was heard in the Fall of 1960 but the decision in this 
case can not be expected for another year. Several years’ efforts 
to secure competitive air service between Dallas and Mexico 
met with success in 1960, when a new bi-lateral air service 
treaty between the United States and Mexico provided for the 
operation of a Mexican flag carrier between Dallas and Mexico 
City, and for the extension of Braniff Airways’ route into 
Mexico. This treaty assures Dallas of its first foreign flag air 


K ton Since transportation is basic to | 

eys one the entire Dallas economy, the service, and of 3-carrier competition over the Dallas-Mexico 

Of th e Chamber has continued to work City route. The Chamber is also working to secure improved 
vigilantly to protect and further air freight and express services. 

Econom Dallas’ interests in both surface and Waterway: The Chamber continues to work aggressively for 

Y air transportation. The year’s major canalization of the Trinity River. It joined with representatives 


efforts in each field of transporta- 
tion may be summarized as follows: 


Highway developments: The Chamber has worked closely 
with local and State officials to assure unimpeded implemen- 
tation of the long-range highway construction program for 
Metropolitan Dallas. The results of this work are reflected in 
the large-scale construction, now underway, on Interstate 
Highway 35-E (Stemmons Freeway extensions); on Interstate 
Highway 20 (R. L. Thornton Freeway); and for protective 
buying of right-of-way for Interstate Highway 635 (the Outer 
Loop Freeway). The Chamber is seeking to enlist the coop- 
eration of Fort Worth in a coordinated effort to secure designa- 
tion of a southern loop freeway across Dallas and Tarrant 
counties. In the primary/secondary highway systems, progress 
is being made in the acquisition of right-of-way and the con- 
struction of projects on the priority. schedule adopted in the 
1957 bond program. Of particular interest is the fact that US 
175 is under construction, to expressway standards, from the 
Kaufman County line to Loop 12, and right-of-way buying is 
nearly completed for the remainder of the route to its connec- 
tion with I.H. 45 (Central Expressway). 


Rail and motor carrier services: The Chamber sought over- 
all readjustment of motor carriers’ intrastate freight rates, based 
on inequities between intrastate and interstate rates. It also 
opposed motor carriers’ requests for substantial increases in the 
present freight rate scale which would intensify the existing 
discrimination against Dallas manufacturers and wholesalers 
who must now pay higher rates, mile for mile, than their out- 
of-state competitors in shipping goods to Texas markets. Late 
in the year, the Railroad Commission issued decisions adverse 
to Dallas, and the Chamber is now petitioning for reconsidera- 
tion of these injurious decisions. The Chamber is also opposing 
rail carriers’ plans to apply to rail traffic the generally-higher 
truck rates on freight. The Chamber is also leading South- 
western opposition to railroads’ proposed demurrage charge 
increases. The Chamber also participated effectively in regional 
and national shipper-carrier conferences seeking solutions to 
the small-shipments problem, improved rail service, and reduc- 
tions in freight loss and damage claims. A better balanced 
transportation pattern is being sought for Dallas in express 
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of other cities in the Trinity Valley in sending a large delegation 
to Washington to support the need for an appropriation to con- 
tinue and complete the economic feasibility study now being 
made by the Army Engineer Corps. It also provided strong 
support for the programs of the Trinity River Authority and 
the Trinity Improvement Association. 


An estimated $70.5 million was 
put into Dallas trade channels dur- 
ing 1960 by visitors at conventions 
and trade shows. This “extra” ele- 
ment in the Dallas economy affected 
all segments of the community’s 
business life — transportation, re- 
tail and wholesale markets, hotels and amusements. The most 
spectacular event of the year was “Deere Day in Dallas” — 
world-wide meeting of John Deere Company dealers which 
required 6,000 hotel rooms, Memorial Auditorium plus State 
Fair facilities, and the largest commercial airlift ever staged. 
Preliminary arrangements for the big dealer meeting were 
handled by the Chamber, with the identity of the sponsoring 
company kept secret until shortly before the event. The calen- 
dar of the Chamber’s Convention and Visitors Bureau listed 
a total of 265 conventions and trade shows during the year. 

The largest “sale” which the Chamber made during the year 
was the national American Legion convention, to be held in 
Dallas in 1965. This convention is expected to attract more 
than 50,000 visitors to Dallas. Among other important con- 
ventions booked is the Southern Baptist Convention, for 1964, 
which is expected to attract more than 30,000 visitors. 


“Outside” 
Money 


Through its vigilant committee on 
State and Federal Legislation, the 
Chamber also sought to promote and 
protect the interests of the Dallas 
economy at both the state and 
national capitals. Based on study 
and recommendations by this 
committee, the Chamber vigorously supported constructive 
legislative proposals, and opposed those which were adjudged 
unfair or harmful to Dallas. 


Legislative 
Watchdog 
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Dallas hosts greet diplomats from 50 
foreign lands on their arrival at Dallas 
Love Field May 9 for Dallas Diplomats 
Day, a promotion now paying dividends. 





October 25, 1960 was ‘Jack Hospers 
Day in Dallas,”’ officially proclaimed by 
Mayor R. L. Thornton. On that same date, 
Mayor Thornton was awarded the first 
Honorary Life Membership in the history 
of the Dallas Chamber of Commerce. 
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Dallas Chamber cooperated 


Passports were with Bureau of the Census in 
sent to all visitors seeking full count of all Dal- 
participating in lasites by sending this form 
Corporation to members, and coordinat- 
Presidents Day. ing other census publicity. 





Jet City study of Dallas Chamber re- 
ceived favorable national acceptance. 
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Dallas Chamber carried out one of the most complete 
postal surveys ever undertaken by a non-government or- 
ganization. The report brought action from Washington. 
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Development of the Metropolitan 


Area Community 


- The- Chamber functioned as a 
Metropolitan service agency and clearing-house 
A for the entire Dallas Metropolitan 

req ; : 
Area. It provided special services to 
other civic organizations of the area; 


Services 


worked in close cooperation with all 
other Metropolitan Dallas chambers 
of commerce; and gave strong support to the work of the 
Metropolitan Area Advisory Council, composed of the presi- 
dents and managers of all chambers in Collin, Dallas, Denton 
and Ellis Counties. 

A reflection of the metropolitan area unity for which the 
Dallas Chamber has been a prime mover is the fact that the 
1961 Key to Dallas will include classified listings of manufac- 


turers/wholesalers who hold a membership in any chamber of . 


commerce in Collin, Denton or Ellis Counties, in addition to 
those who are members of the Dallas Chamber. 

The comprehensive survey, “Dallas Manpower Outlook for 
1965”, which the Texas Employment Commission made in 
cooperation with the Chamber, was released in the spring of 
1960. The Chamber established a special Manpower Supply 
Committee to implement broad-scale action to assure a man- 
power supply in balance with the anticipated demand revealed 
in the survey. The Committee has given first priority to coordi- 
nating efforts with schools and colleges in Metropolitan Dallas, 
and has found these institutions responsive to the leadership 


the Chamber has undertaken in this field. 
(Continued on Page 54) 





MISCELLAN 


Full measure of the Chamber’s 1960 work must also include 
a capsule review of facts such as these: 





132,640 pieces of incoming mail were handled. 


There were 730,948 pieces of outgoing mail, exclusive 
of DALLAS and KEY TO DALLAS. 


An estimated total of 600,000 telephone calls were 
handled by the Chamber’s PBX. 


The Armed Forces Day parade and luncheon were 
handled by the Military Affairs Committee, which also 
arranged the Veterans Day observances. 


An atomic energy workshop at Southern Methodist Uni- 
versity was co-sponsored with the Atomic Energy Com- 
mission and Chance Vought Corporation. 


A workshop on participation in Federal contracts was 
co-sponsored with the Small Business Administration. 


4,000 inquiries were answered regarding member firms 
and their product/services. 


20,000 Dallas maps were distributed as a service to 
members and visitors. 


Sportsman-of-the-Month awards were presented as a 
major feature of the Athletic Relations Committee’s ef- 
forts to maintain and promote Dallas as the Southwest’s 
sports center. 


Business machine card records were maintained on 17,500 
non-member firms as a service to members. 


125,000 “It’s Fun to Visit Dallas” folders were printed 
in four languages. 
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EOUS FACTS 


8,000 school children throughout the country received 
information on Dallas and Texas in response to their 
requests. 


More than 1,200 items of publicity material on Dallas 
were distributed for specific use in newspapers, maga- 
zines, and in publications affiliated with conventions being 
held in Dallas. 


The Downtown Dallas Commitee of the Chamber 
sponsored: 


* A storybook balloon parade to inaugurate the 
Christmas season. 


* A special Thanksgiving Eve service in cooperation 
with the Greater Dallas Council of Churches. 


* An essay contest for high school and junior high 
high school students on the subject, “What Thanks- 
giving Means to Me.” 


¢ “Dallas in Bloom,” a program to accent the true 
meaning of the Christmas season, in cooperation 
with the Marianne Scruggs Garden Club. 


The Chamber also: 


Co-sponsored with Southern Methodist University and 
other agencies a one-day seminar on export trade. 


Raised the special fund to provide lunches for 90,000 
boys and girls on Rural Youth Day at the State Fair of 
Texas. 


Entertained members of the Texas State Legislature at 
a dinner during the State Fair of Texas. 
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Membership 
Committee Forges 
Over Goal 


During November the Membership Committee continued 
to work hard in fulfilling its responsibility of recruiting new 
Chamber members and seeing that an adequate budget of the 
Dallas Chamber is maintained, although the annual goal for 
1960 of the Lasso Club had been reached on October 3st. 
The Committee sponsored 178 additional memberships in 
November, bringing the total for the year to 2481. 

During November, 4 Top Hands were earned, and it is 
anticipated that additional committeemen will qualify in 
December by sponsoring their twelve membership for the last 
six months of 1960. The winner of the three President Potter 
Trophies, and the winner of the “Top Hand of the Year” award 
are yet to be determined. Official closing date in regard to these 
trophies is December 31st. 

In the race for the President Potter Trophies, section #4 
(Vice Chairman Jim Henderson, New England Mutual Life 
Insurance Company) continued to lead the field with 468 
memberships as of November 30th. In second place was section 
#7 (Vice Chairman Charles Barrett, Jr.) with 341 member- 
ships. And for the third place trophy, section #2 (Vice Chair- 
man Jim Cauthen, Federal Reserve Bank) with 262 member- 
ships continued to retain possession although being pushed by 
section #5 (Vice Chairman Dawson Sterling, Southwestern 
Life Insurance Company). 

In the competition for the “Top Hand of the Year” Award, 
David D. Locker is far out in front with 262 memberships with 
close competition as follows: Richard C. Ingram, 140; Jerome 
K. Crossman, 134; Dawson Sterling, 133; John J. Hospers, 
121; and Asher Dreyfus, Jr., 112. 

Two additional Life Member Awards were earned in Novem- 
ber. Pat Henry, Jr. won his Life Membership in 1956 and 
qualified for his second Life Membership on November 29th 
by sponsoring 100 memberships in the preceding twelve con- 
secutive months. Also James W. Layne, Past Associate Chair- 
man of the committee (1959) qualified for his Sixth Life 
Membership Award in his seventh consecutive year on the 
committee. Since first appointed to the comimttee in 1954, Mr. 
Layne has recommended a number of individuals for appoint- 
ment to the Membership Committee, and seven of the com- 
mitteemen originally recommended by Mr. Layne have become 
Life Members of the Dallas Chamber. The latest of these, 
James K. Allen, First Assistant District Attorney, Dallas 
County, was presented his Life Member Award by President 
L. T. Potter on December 6th at the Dallas Chamber’s Annual 
Dinner meeting. Also Mr. Henry and Mr. Layne received 
proper recognition on the same occasion. Senator George Park- 
house who was also scheduled to receive his Life Member 
Award at this meeting was unavailable due to illness. 

The Life Member Room of the Dallas Chamber has photos 
on the wall of all individuals previously honored by the Board 
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At the “Victory Party’’ ‘““Jumbo"’ Ben Atwell (State Rep- 
resentative, Place 2 for Dallas) entertained with song and 
dance. The party was held at the Dallas Country Club. 





Sextuple Life Member and past Chamber president Jerome 
K. Crossman led guests as they sang ‘‘The Eyes of Texas’’. 





In line for sumptuous buffet at the ‘Victory Party,"’ L to R: 
Asher Dreyfus Jr., Chairman Bob Cullum, Life Member 
James K. Allen, and Associate Chairman Bill Shaw. 


of Directors with Life Memberships in the Chamber. These 
photos are arranged in the order in which they qualified for 
Life Membership. The honor roll of Life Members now con- 
tain a total of 41 individuals. The latest two being added, 
James K. Allen and Senator George Parkhouse. 
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Plans are now underway for the Mem- 
bership Committee’s 1960 Annual Awards 
Dinner, honoring the 1960 Life Members 
and the wives of all members of our com- 
mittee. This will be held on January 10. 
1961. 

The Board of Directors of the Dallas 
Chamber of Commerce takes great pleas- 
ure in thanking the following veteran 
members, who this month added to their 
investments in Greater Dallas by substan- 
tially increasing their annual Chamber of 
Commerce dues: 

Bowyer, Thomas, Crozier and Harris, 
Dallas Federal Savings & Loan Bldg., 
Hubard T. Bowyer, H. Bascom Thomas, 
Jr., Norman R. Crozier, John N. Harris, 
Jr. (Dan McElroy). 

Inland Sales Company, P. O. Box 1565, 
A. C. Utterback (Bill Conklin). 

Pleasant Grove Shopping Center, 911 
St. Joseph, O. L. Nelms (Pat Henry, Jr.). 

Standard Mfg. Co., 1332 Canton Street, 
W. N. Oswald (Bill Conklin). 

Trans-Texas Airways, International 
Airport, Houston, Texas, A. G. Kamel, 
Tom Toliver, El Allen (Jack Hospers). 

New members of the Dallas Chamber 
of Commerce include the following firms: 


Retail 
The Flower Mart, 3731 Maple Avenue; 
Marion Moore (Harry Lawrence) 
Motorola Semi-Conductor Products, 
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John Hospers performed for all on his chromatic harmonica. 


Inc., 3915 Lemmon, Suite 320; Robert 
R. Thomas (David D. Locker) 

Hundley Boat Co., Inc., Lake Dallas, 
Texas (Joe Warren) 

Marini, Inc., 2520 Fairmount; Harry 
Marini (Harry Lawrence) 

Omark-Southwest, Inc., 1305 South 
Akard; Gene Smith (David D. Locker) 

Schell Enterprises, 104 East Clarendon; 
L. W. Schell (Henry R. Lyon) 
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Montgomery Ward & Co., Inc., Big 
Town, Mesquite, Texas; E. E. Whit- 
church, J. L. Peed and D. J. Hughes 
(Asher Dreyfus, Jr.) 


Contractors 

Ling Electric, Inc., P. O. Box 5529; 
Thomas A. O’Dwyer (Admiral A. C. Ol- 
ney ) 

Financial 

Electro-Science Investors, Inc., P. O. 
Box 30385; J. F. McKinney (Admiral A. 
C. Olney) 

Smith, Barney A. Company, 2114 Mer- 
cantile Bank Blidg.; A. Ray Edsel (Ber- 
nard Rathheim) 


Real Estate 
Guion Gregg Company, 6906 Snider 
Plaza; Guion Gregg (Vincent L. Rohloff) 
P. B. Garrett, Jr., 3747 McMillan, 
Suite 201 (James Cauthen) 


Transfer & Storage 
Blue Bonnet Cartage Co., 204 North 
Good Latimer Exp.; R. L. Place (David 
D. Locker) 
Unitours, Inc., Fid. Union Tower Bldg.; 
Milton H. Lang, Richard Day and Mi- 
chael Alford (David D. Locker) 


Manufacturing 


Harmony House Bakery, 1714 South 
Harwood; J. H. Sturm (Bill Shaw) 


Claude L. Holsapple & Son, 1710 Jack- 
son, Rm. 249; Claude L. Holsapple, Sr. 
(David D. Locker) 

Bridgeport Brass Co., 1371 Crampton 
St.; Tom Williams (Oliver Erickson) 

Lamb Printing Service, 1729 North 
Harwood; Robert Lewis Lamb (Cliff 
Bivens) 

Shippers’ Guide Service, 310 South 
Beckley; A. D. Woods (David D. Locker} 


Electronic Test Equipment, P. O. Box 
451, Garland, Texas; Richard L. Bickel 
(Russell Thompson) 


Service 

Apartment Information Bureau, Inc., 
3009 North Henderson; Paul T. Pohly 
(Senator George Parkhouse) 

Bigelow-Sanford Carpet Co., Inc., 6206 
Peeler; Richard M. Shoop (James C. 
Cauthen) 

Community Water Service, Inc., 8430 
Lake June Road; J. C. Thomas, Jr, (John 
J. Hospers) 

Delta Credit Service, 3018 West Davis, 
P. O. Box 21014; H. R. Paxton (Staff) 

Medical Management of Dallas, Inc., 
4227 Herschel St.; R. S. Dugger (E. S. 
Parr) 

Nancy Carter Jones, 4509 Lemmon 
Avenue (Hubert Owens) 

Marketing, Inc., 4924 Greenville; L. 
Tood Merrill (Carl Read) 

Salvation Army Men’s Special Service 
Dept., 800 Browder; Major Byron A. 
Freeman (Roger Harris) 


Wholesalers and Distributors 
L. D. Brinkman & Co., Inc., 1405 


Turtle Creek; L. D. Brinkman (Floyd 
Mayse) 

Buckley Sales & Service, 2720 West 
Mockingbird Lane: Ellis C. Buckley (Bob 
Greenwald) 





Bill Henderson, accompanied by John W. Farley, led songs. 


Dallas Surgical Supply Co., Inc., 3619 
Gaston Avenue; Paul R. Stanley (W. R. 
Conklin) 

General Electric Co.-Computer Divi- 
sion, 3200 Maple Avenue, Rm. 106; J. V. 
Bellamak (James Cauthen) 

Detroit Steel Corp., 351 West Jeffer- 
son; Warren V. McClelland (David D. 
Locker) 

Texas Research & Electronic Corp., 
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DALLAS UNION SECURITIES Co., INC. 


1001 Adolphus Tower 
1412 Main St., Dallas” 


Members 
New York Stock Exchange 


Midwest Stock Exchange 
American Stock Exchange { Associate) 














unlimited 





custom 


arrangements from 




















the 
modern SEUIE LE for private and general offices. New 
businessman’s components ECHELON, by Globe-Wernicke, of- 
fers you the warmth of wood, the 
department strength of steel, the smartness of 
store... aluminum, and the efficiency of 
plastics. Choice of laminated plas- 
where tic or wood tops . . . natural-finish 
S E RVICE aluminum legs . . . broad selection 
P of decorator colors—or facades of 
is the laminated plastic or exotic woods 
by-word! for pedestals and cabinets. See 


ECHELON today—the new standard 
of office elegance. 
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A Dorsey Company representative can help you plan your 
entire office before you spend a nickel. In addition to print- 
ing, Dorsey carries everything you will need in the way of 
furniture, fixtures, and office supplies. If you’re planning 
a new office or merely need a box of paper clips, call 
Dorsey today. 


the DORSEY company 


210 SOUTH POYDRAS ST., DALLAS 2, TEXAS © Riversive 8-4511 
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738 Meadows Bldg; K. A. Lifson, 
Charles R. Ferguson, D. R. Fewer and 
D. M. Winick (David D. Locker) 

Transcopy, Inc., 1345 Conant; W. B. 
Warren (James L. Cauthen) 


Amusements 


Bordertown Theatres, Inc., 2024 Jack- 
son St.; Dowlen Russell (Dawson Ster- 
ling) 

Brookhaven Country Club, P. O. Box 
14355 (David D. Locker) 

Snug Harbor Resort, 700 Merc. Bank 
Bidg.; Loyd B. Sands (Richard C. In- 
gram ) 


Real Estate 


Claire Gillen, Realtor, 6033 Berkshire 
Lane, Suite 10; Mrs. Claire Gillen (James 
L. Cauthen) 

Howdy Howard Realty, 6050 Sherry 
Lane; Howdy Howard (Jerome K. Cross- 
man) 

Lewisville Lake Resort & Development 
Co., 519 Mercantile Bank Bldg.; W. C. 
Simpson (Ray Tuel) 


Contracting 

Nelson Hughes, Contractor, P. O. Box 
8264, 3616 Cedar Springs (Dan Mc- 
Elroy) 

B. P. McInerney & Co., P. O. Box 
10264, H. E. Robbins, B. G. Neville and 
George D. Bowmer) 

Southern Builders Supply Co., 5602 
Maple; Jack G. Busby and O. V. Busby 
(James C. Henderson, Jr.) 

Edgar A. Guest, P. O. Box 8291 (Carl 
Read) 


individuals 
Lewis Martin, 3438 Binkley (James W. 
Layne) 
Rudolph C. Shaw, Lt. Col. USAF Re- 
tired, 4207 Hall St., Apt. 101 (Richard 
C. Ingram) 
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Committeeman of the Month sess 


W. R. “Bill” Conklin is a life in- 
surance salesman and assistant 
manager for the Dallas agency, 
Mutual of New York. He earned 
the title of “Committeeman of the 
Month” by sponsoring twelve mem- 
berships in November. He was 
appointed to the Membership Com- 
mittee in January, 1957 and in his 
first month of service he won the 
“Committeeman of the Month” 
award, therefore this is his second 
time in four years to achieve this 
honor. 


Bill is a national salesman. He 
has won national honors at MONY 
for his individual production in each 
of the last five years. He is a mem- 
ber of the Dallas Association of Life 
Underwriters, Dallas Estate Coun- 
cil and General Agents & Managers 
Association. 

A native of the East where he 
attended Hamilton College in Clin- 
ton, N. Y., Bill moved to Dallas in 
1948 and now resides at 3804 Nor- 
mandy Avenue with his wife, Lydia, 
and two children John and “Lili.” 
He also has a married daughter 
Catherine. 

Bill is well-known in his neigh- 
borhood, Highland Park, for his 





W. R. “BILL CONKLIN 


“Conklin Army March,” which has 
been an annual affair with Bill for 
over twelve years, and takes place 
on each July 4th. It is a parade for 
forty-five to sixty neighborhood 
children from the ages of three to 
fourteen. He started it for his oldest 
daughter to remind her of the pur- 
pose of July 4th holiday and what 
it stands for. So now each year on 
this date the parade is looked for- 
ward to in the neighborhood of 
Normandy, Shenandoah, and Poto- 
mac Streets. Bill says that if you are 
in the neighborhood, drop by. The 
parade has its own band, and also 
a flag for each participant. 





Major Richard A. Baldwin, USAF, 
136th Fighter Group, Texas ANG-U.S. 
Naval Air Station (John J. Hospers) 


Professional 


Tom Merriman Productions, 3101 
Routh; Thomas W. Merriman (David D. 
Locker) 

Spafford, Ledbetter, Freedman, Ham- 
lin & Gay, 1310-21 Kirby Bldg., Cedric 
G. Hamlin and Harry I. Freedman (Dan 
McElroy) 

Charles J. Winikates, Atty., 2940 Re- 
public Natl. Bank Bldg. (Bill Shaw) 

Crumley, Roten & Lovinggood, 2133 
McKinney Ave.; Edward W. Crumley, 
Jr. (Dan McElroy) 


Restaurant 
The Chalet, 6400 Gaston Avenue; T. 
J. Jeffries, Sr. (Bob Greenwald) 
Transportation 
Japan Air Lines, 211 North Ervay 
Bidg.; Jack Lewis (David D. Locker and 
Leslie Millison) 
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Manufacturing 
Simpson Printing Company, 1729 
Cadiz (Wm. Simpson) 


Service Organizations 
Semple Glass and Glazing Co., 3400 
Main Street; Sam Semple, Jr. (Harry 
Lawrence) 
Simplified Tax Records—West Dallas 
Branch, 351 West Jefferson Blvd. (Ber- 
nard Rathheim) 


Real Estate 


Don L. Sterling, 3106 Fairmount (Bar- 
ney Rathheim) 


Wholesalers and Distributors 

Wunder Weve Carpet Co. of Texas, 
3012 Dallas Trade Mart; Leland Sample 
(Wm. Flatt) 

John Tarter & Co., P. O. Box 11002, 
Fort Worth; John Tarter (Jerry Orr) 


Apartment Hotel 


Dorchester House, 911 St. Joseph; Bea 
Hottman, T. J. Bourland, Joe Currin and 
Jerry Bloom (Pat Henry, Jr.) 
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and in most type shops 
he would have emptied 
the type case in doing tt. 
The greatest difference 
between JCS and others 
is that JCS has ample 
type to meet your every 
need. It takes men with 
the know-how, working 
with ample equipment 
to continually give you 
service, 24 hours a day. 
No matter what your 
type needs may be... 


JAGGARS 
CHILES 
STOVALL 


is your dependable 
friend for everything 
typographical, 


TYPOGRAPHY 
CAMERACRAFT 
NEWSPAPER MATS 

622 BROWDER STREET 


Riverside 1-5501 
DALLAS, TEXAS 
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TEMPORARY OFFICE HELP 


fe ee 
Call for a "Kelly Girl 
Riverside 8-8149 To p 


No payroll bother — we bill you weekly. All ‘Kelly | 
Girls" are tested, experienced, bonded and gvar- | 59 
anteed. Call us and describe the job you wan | OC n § gO 
done. on 
. | W. R. “BILL'’ CONKLIN 
Kelly Girl Mutual of New York 
H Award 7 
Service oe 


1209 Simons Building 
Dallas, Texas 
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When You Are Planning a Party 
Large or Small 


Call 










a": 


BERNARD RATHHEIM 






EMerson 1-2688 BOB GREENWALD 












Excellent Food Dancing Every Night | | Goodwill Industries of Dallas, C. PLA. 
Luncheon Parties by Reservation | Inc. Award = 4 
Catering on Our Premises Only | Award #5 














Specializing in custom DESIGNING and MANUFACTURING 
| of quality store, office and hank fixtures since 1922. 


Adleta Show Case & Fixture | 
Manufacturing Co. 
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1914 Cedar Springs — Dallas 1, Texas Phone RI 1-3152 
— , _— | J. A. POTT 
You Il be satisfied if it's an Adleta installation | Southwestern Bell Telephone Co. 
- ; _— | Award # 4 
AiR STRUCTURES + 20-0z.vinyL-coaTeD NYLON 


> a Storage of all kinds: 
Coverings for Construction 
Swimming Pool Enclosures 
Grain Storage 

Church Gatherings 








Auditoriums 
Two of 20 Air Structures purchased by COLLAPSIBLE ¢ EASY TO STORE 
Mexican Government for grain storage. FOR RENT OR SALE 


UgfORHENT OF SALE CHILDRES CANVAS 
; ; Call or Write for Prices 6 HOURS TO ERECT ed ee ° o u Cc T S, I oat Ce 


Meet Fiameproof Requirements 


10414 HARRY HINES BLVD. ¢ DALLAS, TEXAS Fleetwood 2-8439 
SEALS RAAMIAR EI SS. ARS RRM A AS RR: A EC PNN 
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CREATIVE ANSWERS TO GLOBAL NEEDS ASSURED BY TI'S 


reciprocal thinking agreements under 8 flags! 


Just as this English scientist helped his Texas “cousins” 
increase their manufacturing capacity 4,832 miles away, 
“local” customer requirements throughout the world are 
being answered by Texas Instruments worldwide pool of 
thinking from a wide variety of nations and experience. 


For example, when the Semiconductor-Components divi- 
sion in Dallas sought a process which would produce 
germanium crystals for transistors better, faster and 
at less cost, it called on Dr. John Powell (above) of Texas 
Instruments Limited in Bedford, England, who already 
had conceived an approach to the answer. His unique hori- 
zontal crystal puller — designed in England; developed 
and built in Dallas — cost one-fifth as much as existing 
machines and solved the problem, increasing the yield 
and decreasing the cost of this widely used semiconductor. 


TEXAS 


The fresh look applied by each Texas Instruments divi- 
sion and subsidiary benefits the company — and in turn 
its customers — from two directions. First, individual 
freedom allows each operation to concentrate on specific 
customer requirements and the technologies to satisfy 
them. Second, all of these various entities have available 
the benefits of reciprocal thinking in research and engi- 
neering, manufacturing and marketing. 


Maintenance of nearly autonomous operations in each of 
TI’s facilities, and the ideal interrelation of its tech- 
nologies — semiconductors and components, military and 
civilian electronic systems, geophysical data gathering 
and processing, precision instrumentation, materials and 
metallurgy—result in major price and performance advan- 
tages to customers of all TI divisions everywhere. 


INSTRUMENTS 


INCORPORATED 


HEADQUARTERS: 13500 N. CENTRAL EXPRESSWAY, DALLAS 21, TEXAS PLANTS: ATTLEBORO, MASS. « DALLAS, TEXAS 
HOUSTON, TEXAS « VERSAILLES. KY. « ELIZABETH SOUTH, AUSTRALIA + ALMELO, HOLLAND «+ AVERSA, ITALY 
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BEDFORD, ENGLAND « BONNEVILLE, FRANCE + BUENOS AIRES, ARGENTINA « MEXICO CITY, MEXICO 
OFFICES IN 80 PRINCIPAL CITIES OF THE WORLD 
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For Immediate 
Free Reservations 
and Confirmations 


at any of the 


ASSOCIATED 
FEDERAL 
HOTELS 


IN ARIZONA 


THE WESTWARD HO at Phoenix 
THE VALLEY HO at Scottsdale 


SUPERSTITION HO at Apache Junction 
(under construction) 


IN OKLAHOMA 


THE ADAMS at Tulsa 


IN PUERTO RICO 
HOTEL LA CONCHA at San Juan 


IN TEXAS 


ROBERT DRISCOLL HOTEL at Corpus Christi 
CLIFF TOWERS at Dallas 

THE CENTURY MOTEL at Fort Worth 

THE WILLIAM PENN at Houston 

TRIPLE D MOTEL at Midland 

HOTEL BRANDON at Pecos 

HOTEL LINCOLN at Odessa 

THE GUNTER cat San Antonio 


IN NEW MEXICO 
WESTERN SKIES HOTEL at Albuquerque 
John B. Mills 
Chairman of the Board 


Cecil Mills, President 
Mercantile Securities Building, Dallas 
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CITY HALL REPORT: 





Editor’s Note: This is the fifth in a series of articles outlining the activities of citizens 
who work on municipal committees and boards to make Dallas a desirable and dynamic 
city in which to live and do business. 





Fund Solicitation Board 


Laurence Melton, Chairman 


L. A. Stewart 
D. G. Smith 
Jim Wallace 
R. W. Jackson 


Roy Dulak 
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Since 1926 the solicitation of funds for 
charitable purposes in the City of Dallas 
has been controlled by an agency of the 
city government set up for that purpose. 
During that year a fund solicitation sec- 
tion was incorporated into the then exist- 
ing Public Welfare Department. 

In 1942 the position of Director of 
Public Welfare of the City of Dallas was 
abolished when the welfare functions of 
the City and the County were merged, 
creating the City-County Welfare Board. 
At that time the Fund Solicitation Board 
emerged as an independent agency, ac- 
countable only to the City Manager, the 
City Council and the people. It has con- 
tinued to the present time, with minor 


| changes effected by the action of the City 


Council. 
Under the existing authority for the 
Board, its members are appointed by the 


_ City Manager, subject to the approval of 


—E EE 





the City Council, Each two years mem- 
bers of the Board take the oath of office, 
but no program of regular rotation of 
members exists. 

As a matter of fact, the current Chair- 
man of the Board, Laurence Melton, was 
appointed Chairman in 1931, eleven years 
before the Board in its present form was 
established. 

Largely because of the activities of the 
Fund Solicitation Board, Dallas is known 
throughout the nation as one of the clean- 
est cities in existence, so far as charity 
racketeering is concerned. It has been esti- 
mated that organized charity rackets are 
the biggest illegal business in the United 
States, and that during the past fifteen 
years the Board has saved the citizens of 
Dallas in excess of two million dollars a 
year on such illegal operations. Many 


John Hays 

E. C. Estelle 
A. J. Christian 
J. E. Curry 


, Advisor 
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charity racketeers, operating on a national 
basis, have decided to bypass Dallas for 
more fertile fields. 

The members of the Board, serving 
without pay, act on approximately 500 
applications for fund solicitation permits 
annually. Of this number, an average of 
less than 50 per cent are approved. 

The Board operates on the premise 
that there is a more or less set number 
of dollars available in Dallas for chari- 
table purposes, and that any portion of 
this amount secured by illegal or improper 
solicitation reduces the amount available 
to the recognized charities. The necessity 
for a Board to screen applicants becomes 
immediately apparent when the fact that 
an average of more than ten billion dol- 
lars is donated annually by Dallas citizens 
for charitable functions is taken into con- 
sideration. 

The Ordinance states that no person, 
firm, corporation or association shall be 
permitted to solicit or to accept anything 
of monetary value for charitable purposes 
in the City of Dallas without first securing 
a permit from the Board. 

The application for the permit must 
state the name of the applicant, his affilia- 
tions, the character and extent of the 
charitable or philanthropic work being 
done or to be done, and the names, duties 
and salaries of the principal officers and 
paid employees. In addition, the amount 
to be solicited must be stated, and an esti- 
mate of expenses made, The type of solici- 
tation, i.e., house to house canvas, firm 
solicitation, mail solicitation, etc., must be 
set forth. Application forms may be ob- 
tained from the Dallas Police Department, 
and no application will be considered until 
the form has been properly completed. 
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Upon receipt of the application, the 
Board has the responsibility for inquiring 
into the background and character of any 
and all applicants and persons listed as 
solicitors or workers for the organization. 
This investigation is made to determine 
and weigh any probability that funds 
solicited for the organization may be di- 
verted to private purposes, or whether 
dishonesty or graft may prevail in the 
handling of such funds. 

Mr. Melton points out that while civic 
organizations generally do a good job in 
soliciting for local charities, there is a 
danger that the solicitors themselves may 
not be properly screened. Many organiza- 
tions exist that welcome an opportunity to 
solicit in the name of a recognized local 
agency. A drawback, when professional 
solicitors are used, is that too frequently 
an improper share of the money collected 
finds its way into the coffers of the spon- 
soring agency. For this reason, the Board 
will not approve an application if the 
applicant plans to use professional solici- 
tors. 

The Board inquires into the bookkeep- 
ing or accounting sytsems of the appli- 
cant in order to determine whether the 
funds to be raised will be strictly audited 
and to assure that money given for a 


cause will not be diverted to private or 


noncharitable purposes. 

Inquiry is also made into the amount 
of money which will be used by the appli- 
cant or organization to defray expenses of 
all types, and comparison made of the 
ratio or percentage of money paid as ex- 
penses to the total amount to be collected. 
Under no condition is a permit granted 
when more than 25 per cent of the amount 
collected will be used for expenses. In 
most approved solicitations, the amount 
diverted for necessary expenses is much 
less. For example, the Community Chest 
expenses for collection run less than 3 per 
cent. In all cases the applicant must sub- 
mit a proposed budget for the Board’s 
analysis. 


The Chief of Police is a permanent | 


member of the Board, and acts as the 
Secretary. Members of the Police Depart- 
ment make the investigations deemed nec- 
essary or advisable by the Board, and 
check into the legality of the solicitation 
program and the background of the 
applicants. 

The Board actively discourages solici- 
tations when less than 75 per cent of the 
money collected will be used in the Dallas 
area. On most solicitations, all of the 
funds collected, above the necessary ex- 
penses, are used in Dallas. A vast majority 
of organizations soliciting on a national 

(Continued on Page 73) 
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Busy, underpressure employees are grateful when their 
coffee break has been conveniently arranged. It tells them 
the boss is mindful of their welfare. Their work enthusi- 
astically goes on and schedules are consistently met. 


In many companies, COFFEE TIME, INC.’S Vending 
Machines are becoming a most pleasant replacement for 
the “go out” coffee break. Employees appreciate the con- 
venience of these compact, attractive units, but most of 
all they love that delicious “OLD FASHION ED” freshly- 
brewed coffee flavor. Not instant coffee, but real coffee 
brewed daily and rushed piping hot in stainless steel con- 
tainers to COFFEE TIME, INC. Vending Machines that 
offer a choice of black coffee, dairy-fresh cream, sugar 
or any combination desired. These attractive units can 
be set up at any convenient location in your plant or 
office. No plumbing is required...there’s nothing extra 
to buy. 


If you want real “OLD FASHIONED” coffee, and you 
want it dispensed by machine, call COFFEE TIME, 


INC., today. 


Riverside 1-3855 


1426 NORTH INDUSTRIAL 
DALLAS, TEXAS 


Also available for parties 
and special occasions. 
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Chamber 
Holds Open House 


New quarters of the Dallas Chamber of Commerce were 
visited and inspected by more than 1,000 Chamber members 
and their guests on November 25. A special Open House was 
planned by the Officers and Directors of the Chamber to 
“show off” the new working facilities of the Chamber to its 
members and to other interested Dallasites. 


Officers and directors served as hosts throughout the day. 
The guest book revealed a wide range of visitors, from small 
individual members to representatives of the largest firms, 
and from minor employees of member firms to past presidents 
of the Chamber. 


Special exhibits were set up in the Board Room, Library 
and Life Member Room to explain the workings of the various 
departments. Special demonstrations of automation equipment 
used to handle Chamber records were given throughout the 
day through the cooperation of the Chamber’s Research & 
Central Records Department and the Dallas office of Reming- 
ton-Rand. 


Feature exhibits included “Research for a Purpose,” exam- 

ples of various research projects of the Chamber—all with a 
specific purpose; “Telling the Dallas Story,” examples of timely 
mailing pieces sent to a select list of top industrial prospects 
over the nation, and “Statistical Reports on the Dallas Econ- 
omy, examples of the various economic reports of the 
Chamber, both regular and special. 
_ Industrial Dallas, Inc., had exhibits both of its goals and of 
the mating pieces used to answer inquiries. Examples of the 
national advertisements run by Industrial Dallas were also 
on display. 

A large exhibit of Trade Promotion activities of the Cham- 
ber featured work of the Downtown Dallas Committee, World 
Trade Committee, Manufacturers & Wholesalers Association 
and Retail Merchants Association. Special exhibits of convein- 
tion and transportation activities were also on display. 


In the Life Member Room were examples of Membership 
Committee awards, including Top Hands and Life Member- 
ships. Members of the Life Member Club and Lasso Club were 
present throughout the day to greet guests and explain their 
work. 


Almost every other committee of the Chamber also had its 
chairman, vice chairman or other representatives at the Open 
House to answer questions on their work. 
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A ceremonial key was presented to the Dallas Chamber 
of Commerce at the Open House by the Greater Dallas 
Independent Locksmith’s Association. Accepting the key 
from William P. Webster who represented C. Huffstutter, 
president of the association were Chamber President, 
L. T. Potter, right, and Chamber Director, Dr. James Giil. 
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Over 1,000 Chamber of Commerce members, from 
individuals to representatives of large firms, registered. 
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“Telling the Dallas Story’’ was one of feature exhibits 
showing the work of the Dallas Chamber during the year. 
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Trade promotion activities and other phases of 
Chamber work were explained through various displays. 
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RESEARCH 


Texas Research Foundation 
Launches Five Year Drive 

Business and industrial leaders of Dallas 
have launched a fund drive to secure $1,- 
550,000 to operate Texas Research Foun- 
dation during the next five years. 

Headed by Karl Hoblitzelle as general 
chairman, the drive will continue through 
December, 1960, into February, 1961. 

George L. MacGregor, campaign 
chairman, has invited all Dallas business- 
men to give their support to the fund- 
raising effort. 

“The achievements Texas Research 
Foundation already has made assure us 
that realization of the campaign goal will 
mean a brighter future for agriculture in 
Texas,” Mr. MacGregor said. 

He explained that contributions to the 
campaign are deductible for income tax 
purposes, and that they may be paid in 
installments over the next five years. 

Other officials of the campaign include 
James H. Bond, campaign vice chairman; 
Fred F. Florence, co-chairman of the big 
gifts division; R. L. Thornton, Sr., co- 
chairman of the big gifts division; Ben 
H. Wooten, co-chairman of the big gifts 
division; C. A. Tatum, chairman of the 
special gifts division; W. W. Lynch, chair- 
man of the area division, J. T. Suggs, 
chairman of the national division; and 
Mrs. Stathakos Condos as chairman of 
the residential division. 

In discussing the accomplishments of 
Texas Research Foundation and the cam- 
paign goal, fund drive officials stressed 
that contributions actually were invest- 
ments in the state’s economic stability, and 
that dollars invested 4n the Foundation 
were being multiplied many fold in re- 
turns benefitting general business, com- 
merce and industry. 

The business and industrial leadership 
in Dallas County has been true to the 
highest principles of private enterprise in 
its sponsorship and support of Texas Re- 
search Foundation. 

More than any comparable institution, 
Texas Research Foundation represents the 
initiative and self reliance of free men 
when they are confronted with a situation 
that threatens ruin of a basic industry. 
For the Foundation is the result of con- 
certed action taken by Dallas County 

















DALLAS « 


DECEMBER, 1960 












TRANE 


AIR CONDITIONING 
a 





JOE HOPPE & CO. 
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Over 15 years of service 
to more than 

400 

Dallas Business Concerns 


Riverside 2-9257 
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The Big Difference in car, 
home and business insur- 
ance is the continuing per- 
sonal attention you get 
from an independent insur- 
ance agent. He’s always 
there when you need him 
— 365 days a year. 

He helps choose the 
right policy for you from 


among hundreds. 
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Research 


leadership in 1944 to counteract certain 
ills of traditional agriculture which were 
slowly and surely undermining the pro- 
ductivity of the land. 

It is elementary that agriculture, as a 
basic industry, is the creator of new 


_ wealth in the prime essentials of food, 





clothing and shelter. When these essen- 
tials flow as raw commodities in abun- 
dance from the land, the people prosper, 
the economy is strengthened and culture 
flowers. That nation is strongest which 
has dependable and ever-renewable 
supplies of food and fiber. 


The misuse of the land inherent in the 
state’s traditional row-crop agriculture 
prior to 1944 had sapped the soil of its 
fertility. Yields of staple crops had de- 
clined almost to the point of no return. 
Some regions of the state already were 
floundering in economic despair and were 
facing hardships on a scale unknown to 
the New World. 


The business and industrial leadership 
of Dallas County saw the creeping desola- 
tion in the rural areas and knew that in 
time the sickness would spread to all the 
economy, unless they took direct action 
to stop it. 

This they did by participating in the 
establishment of Texas Research Founda- 
tion, with Dr. C. L. Lundell, nationally 
known scientist, as its director and guiding 
spirit. 

During the seventeen years since its 
establishment, Texas Research Foundation 
has reversed the downtrend in soil fer- 
tility. The Foundation’s research scientists 
have raised the yields of all staple crops. 
The Foundation has strengthened the 
state’s economy in all its many agricultural 
phases. 

Today, the annual agricultural income 
of Texas stands at a new high — $2,383.,- 
768,000. 

Texas Research Foundation has exerted 
a mighty influence in raising that income 


and in keeping it at a height commen- 
_ surate with industrial growth. The achieve- 





| ment is a credit to the foresight and the 


wisdom of the business and industrial 
leadership which has underwritten the 
operation of the Foundation. 

From the Foundation’s 1000-acre ex- 
perimental fields, scientific laboratories, 
greenhouse, test plots and demonstration 


_ farms at Renner flow a steady stream of 


new ideas, new crops, improved staple 
crops, new methods and new cultural 
practices to benefit the rural economy 
through actual, material increase of 
farmers’ net per-acre profits. 

Here are a few of the specific ways in 
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one requisition, one receiving, 
one invoice, one payment... 


A minimum of bookkeeping 
A maximum saving 


Plus large stocks always on hand 
... fast delivery .. . product in- 
formation . . . engineering serv- 
ice . . . quality products. 


Buy from 


BDriges-Wweaver 





Industrial Supplies, Tools and Equipment 


Dallas — 5000 Hines Boulevard — LA 8-0311 
Fort Worth — 222 N. University Drive — ED 6-562! 
Houston — 300 S. 67th Street — WA 8-336] 
Beaumont — 1005 S. 4th Street — TE 8-526] 
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Research 4 
which Texas Research Foundation has | 
strengthened the agricultural economy: 

— Perfected a series of farming systems | 
which enable farmers to restore soil fer- 
tility and make a profit from the land | 
while they are using it over and over; 

— Demonstrated the practicability of 
commercial fertilizers to increase crop 
yields and to stimulate humus formation 
from crop residues, with the result that 
fertilizer tonnages have increased many 
fold over those used in 1944; 







Individual attention to what your Eye 
Doctor specifies, coordinated with your 
wishes, for best possible vision and com- 
fort... that's our working creed. 


Bring Your Prescription 
to Us for Glasses 


THOMAS OPTICAL 


GROUND FLOOR MEDICAL ARTS e DALLAS D. MARTIN THOMAS 








































— Raised the grain sorghum income in 

he Dates region since 1944 from one Offering a Complete Line of Policies 

million to more than twenty million 4 ‘ 

dollars: Health « Accident * Hospitalization * Medical 
— Demonstrated ways to increase cot- and ALL Forms of Life Insurance 

ton yield from one-fourth to three-fourth 

sae whe RELIANCE LIFE AND ACCIDENT 
— Demonstrated to cotton growers how 

they can cut cotton root rot losses from Insurance Company of America 

73 par cont to lens them 10 par cent, Maurice I. Carlson, C.L.U. President 
— Raised wheat and corn yields from 

20 bushels an acre to more than 40 bushels Reliance Life Bidg. : DALLAS, TEXAS 

an acre, achievements greatly needed in — 


the Dallas area where the milling trade 
has to import approximately 80 per cent 
of its grain requirements; 

— Introduced Coastal Bermuda grass 
and proved that it can produce 350 pounds 
of beef to the acre; 

— Introduced Columbus grass and 
proved that it can take the pressure off 
commercial cattle ranges during drouth 
and other emergencies at the rate of one ‘e O 


acre of Columbus pasture to six acres of Fleetwood 7-4674 
range; ‘ - 6. 2728 MOCKINGBIRD LANE @ DALLAS 


The Foundation is an inspiring example 
Lease- OE OEE OE EE EL OO OEE 


. . AIR CONDITIONING CONTRACTORS 


of what private enterprise, unfettered by 
political ties or governmental red tape, 
can accomplish. The Foundation is an in- 
dependent organization, a non-profit re- 
search and educational institution operated 
wholly by funds contributed by thousands 























of businessmen, industrialists, farmers, ‘ 
ranchmen and other private individuals. * 
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Your OTHER Furnishings may be purchased for a 


nominal sum at the end of the lease period ; or 


© Dallas Assn. of Life Underwriters , Needs! 
© Wenes Rank af Olle tities : » lease may be renewed. Check with us for details. 
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iN DALLAS 
2607 N. HASKELL AVE. 
70 Minutes From Downtown 


ardee’s 


ITALIAN RESTAURANT 
HOURS: 
Tuesdays thru Saturdays 
5:00 P.M. - 11:00 P. M. 
Sundays 12 Noon - 11:00 P.M. 


(Closed Mondays) TA 3-0730 








CARTE-BLANCHE CREDIT CARDS HONORED 

















Your 
Material-Handling 
Equipment 
and Service 
Center 


Conveyors — Gravity and Power 
Power Floor Sweepers 

Steel Shelving and Bins 

Hand Trucks 

Platform Trucks 


Dockboards — Aluminum 
Steel and Magnesium 


Pallet Trucks 
Steel and Wooden Pallets 
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MOBILIFT FORK 
LIFT TRUCKS 


SALES @ SERVICE e@ RENTALS 


Fork Lift Service For All Makes 
Lease Plan and Rentals 


Consulting Service 
Fork-Lift Attachments 


MAYSE 
INDUSTRIAL EQUIPMENT 
COMPANY 


5627 Yale Boulevard 
Phone EMerson 8-5075 

















_ used as a parking lot by the insurance 








NEWS SPOTLIGHT 








The new activities and educational building of the First Methodist Church will be three 
stories high, built on a foundation which may later hold a seven or eight-story structure. 
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First Methodist Church | 








ROSS AVE. 

Plans New Expans:on : = bs a 
The First Methodist Church of Dallas ~ wee 4 neal | 

has obtained approximately a half-block “ o}— pase us| 

of downtown property for a $500,000 a = ~ } 2 TRADED = 

activities and educational building. K lacquinen{. - | O 





























The negotiations involved three major 
transactions for property in the area of 
Harwood and Ross. The church first pur- 
chased 40,000 square feet on Harwood 
now occupied by the Hine Pontiac Co., 
through Majors and Majors Realtors. 
Then First Methodist traded 17,000 
square feet of this property to Trinity 
Universal Insurance Co. for land now 


SAN JACINTO 


— 7 = ' 








Through a triple transaction, the First 
Methodist Church will be able to consoli- 
date property on three Dallas streets. 


the 
church sold 27,000 -square feet outright 


company. In a later transaction, 


to Trinity Universal for $400,000. 
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Leaders of the 50-year old Jewish Welfare Federation look over the organization's 
new symbol. Seated are Mrs. Stanley Pearle, president, Women's Division; Mrs. 
Theodore H. Strauss, campaign chairman, Women's Division; and Jacob H. Kravitz, 
executive director. Standing are Nolan Glazer, general campaign chairman, and 
Morris Jaffe, Federation president. The Federation contributes to 50 welfare charities. 
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Golden Anniversary. January first will 
mark the fiftieth anniversary of the Jew- 
ish Welfare Federation in Dallas. 


Founded in 1911 as the Federated Jew- 
ish Charities, the organization confined 
its first efforts to raising money for the 
needy Jews of the city. Later, after reor- 
ganization as the Jewish Welfare Federa- 
tion, the group’s program was expanded 
to include national and international aid. 
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Today, the Dallas Federation contrib- | 
utes over three quarters of a million dol- 
lars annually to fifty beneficiaries. While 
its work is spread around the world, three 
local beneficiaries are the primary respon- 
sibilities. They are the Jewish Family 
Service; the Julius Schepps Community 
Center, and Golden Acres, the Dallas 
Home for Jewish Aged. 
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THE OLD COLLECTION TWIST 
$@ RARELY SUCCEEDS 


In addition to fiftieth anniversary ob- 
servances throughout the year, the Jewish 
Welfare Federation will conduct a special 
Golden Anniversary campaign to raise 
funds for the organization’s numerous 
projects. 
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SMU Business School Adds Co-op 
Plan. Southern Methodist University’s 
School of Business Administration will 
initiate in February an optional coopera- 
tive internship program with a number of | 
Dallas business firms in which its men 
and women upperclassmen and graduate 
students may participate. | 


A pilot group of students will begin to 
alternate semesters of classroom study at | 
the university with semesters of actual on-— 
the-job experience with cooperating local | 
businesses on February |, 1961. | 





Departments in which the program will | 
be available to students are accounting, 
advertising, banking and finance, indus- 
trial management, insurance, marketing 
administration, office administration, per- 
sonnel management, retail merchandising, 
real estate, statistics, and transportation. 
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On the other hand, the past-due accounts 
assigned to the Collection Service Division 
are collected quickly, courteously and in full. 


Best! ... drive in 


Using our highly effective, ethical and bonded 
service is the painless way to recover your 
money — and you keep your customer too! 


Ri 77-8411 
COLLECTION SERVICE DIVISION 


MERCHANTS RETAIL /CREDIT 
ssoaation— 


Cam F. Dowell Jr. 


HILLCREST across cots». 


rom 


STATE BANK smu 


45 . ’ \ , 2 
‘ Federg DOs urance orpo »? r 





DALLAS « DECEMBER, 1960 45 














Ready... 


With the Best in 


Materials Handling Epuipment 
For All Your Requirements 











46 



















Kenneth 
Murchison & Co. 
Can Answer 

All Your 
Insurance 


Questions. |. 




















News Spotlight 


1961 


Comes To Texas” spectacular January 19 
and 20 — are in full sway, Arthur Dyer, 
director of the Dallas County Chapter of 


| the National Foundation states. 


Besides the “Hollywood Comes to 


| Texas” event, at which Edith Head, Chief | 


Designer of Paramount Studios, will show 
her collection of Hollywood gowns, other 
activities include the Mothers March, Jan- 
uary 16; Blue Crutch Day, January 28, 
and the March of Dimes bowling tourna- 
ment January 9-20. 

The Dallas County Polio Chapter last 
year spent $103,810 on direct aid to 
patients in Dallas County. Of the sum 
spent, $7,060 went for braces, crutches, 
corsets, X-ray and medical care; $50,450 
for hospital care, surgery and special 


| training; $42,800 for patient care in the 


_ home, including attendants, general su- 


pervision and administration expense; 
$2,450 for wheel chairs, patient transpor- 


_ tation, respiratory equipment furnished 
_ hospitals and in homes, and equipment 
| maintenance; and $1,050 for the Salk 
_ vaccine program. 


A figure of $225,000 — over two mil- 
lion dimes — must be raised to meet the 
needs of the Dallzs County Chapter, Mr. 


_ Dyer added. 


Mesquite's First Jewish Synagogue 
Dedicated. Beth Israel, the first new con- 
servative congregation in Dallas County 
in 75 years, and the first Jewish synagogue 


| for the City of Mesquite, has been dedi- 


| cated. 


The central dedication ceremony was 


_ the unveiling of a large marble wall me- 


morial dedicated to the memory of the 


_ six million Jews who lost their lives in the 
_ crematoria and concentration camps of 
_ Hitler’s Germany. 


Donors of the land upon which the 


| synagogue is located at 4805 Gus Thomas- 
_ son Road are George Chapman and Em- 
_ met Dalton. The building was erected and 


donated to the congregation by Paul 
Lewis. 

The group was chartered three years 
ago on the tenth anniversary of the State 
of Israel. 
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New March of Dimes Campaign 

_ Planned. Organizational plans for Dallas’ 
New March of Dimes campaign © 
in January — including a “Hollywood 
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Once the carrier has your product 
the condition it will arrive in is 
out of your hands. All you can do 
is give it as good a send off as 
possible in a package that’s 
designed to protect it from the 
hazards of shipment. Such con- 
tainers are the kind designed by 
Lane—scientifically researched and 
engineered to provide the most 
protection at the lowest cost. Why 
not let Lane take a look at your 
product. It might very well be worth 
your while. 
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container company 
11180 Denton Drive - Dallas 20, Texas 
CHapel 7-7101 
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News Spotlight 





Sales Executives chairman Phil Friday 
wheeled money sacks up as DSEC presi- 
dent C. Alfred Bailey (center) handed a 
portion of 1,000 silver dollars for area 
sales training over to Dr. Trent Root, 
vice president and treasurer of SMU. 


Sales Executives Club Gives Dollars 
to SMU. A wheelbarrow full of money 
was presented to the School of Marketing 
at Southern Methodist University by the 
Dallas Sales Executives Club early this 
month. 

Each year the Dallas Sales Executives 
Club makes a contribution toward con- 
tinued programs of academic training in 
area sales and regional distribution. This 
program not only includes financial gifts 
but participation by DSEC members in 
student seminars and on-the-job training. 


Skinner Elected President of Insur- 
ance Group. Kenneth B. Skinner, CLU, 
vice-president and agency director for 
Southland Life Insurance Company, has 
been named president of the Life Insur- 
ance Agency Management Association, 
an international cooperative, non-profit 
organization owned and supported by 
almost 400 companies. 

A native Dallasite, Mr. Skinner holds a 
B.B.A. degree from the University of 
Texas and an M.B.A. degree from the 
University of Pennsylvania, 








“71 Years in Dallas” 


J. W. LINDSLEY & CO. 


Realtors — Insurors 


FOR LEASE 


2106 Main Street (at Central Expressway) 
3,600 sq. ft., private elevator, 
air-conditioned. 


2108 Main St. e Phone RI 2-4366 











WELDERS SUPPLY 


“€verything for Welding” 


430 SO. INDUSTRIAL 
AT THE TURNPIKE 


Riverside 8-47 21 
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A distinctive installation of Hoosier Office Desks in the 
First National Bank in Dallas 


Vance h. Miller Company 


1916 Main Street Riverside 2-9091 
Complete Lines of Office Furniture and Office Supplies 
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the new EL F EN a restaurant 


The Most Elegant Mexican Restaurant in the Southwest 


The food... the ultimate in authentic... 
extraordinary Mexican cuisine! 

The atmosphere . . . capturing the allure 
and enchantment of Old Mexico 

complete with 

strolling musicians! 


Your Hosts Since 1918 
The Martinez Family 


Lemmon and Inwood 
Open Evenings From 5 P.M. to 2 A.M. 
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DYNACOLOR SAYS ‘‘THANKS’’ TO TEXAS DISTRIBUTORS, INC. FOR 
 .». Careful and Economical 

Installation of Efficient, Dependable 

GENERAL ELECTRIC 

AIR CONDITIONING [se 2°°%%.£ot7o8s05 


Fleetwood 7-9158 


f \N D i Ey TT N G 7 7 December 2, 1960 
DYNACOLOR CORPORATION .. the World’s “+ lamar Grittin, yice pr id 
Ta ©Sident 
Largest Independent Processor of 838MM, 16MM 2631 neestributore, an 
©tree - 
and 35MM Kodachrome film selected Dallas as Dallas, Texas 
its Southwestern headquarters. General Dear Mr. Grirrin, 
Electric Air Conditioning and Heating was selected air cont’, PPocessors of Kodacp 
: os . . oning Gachrome f4 an 

as the air conditioning designed to keep the quality of. our wor S,PTEPeqisite rath, fftclent, dependapy 
° ° . . : por , temp a na luxurm x e 

correct climate inside DYNACOLOR’S big  Sccurate control and connt,°! UF people ary te 

: cont _ Our thanks to , ee aihand 

plant that combines 33,000 square feet of contributing to these’ si.804 Your fine organ 
. ; “°MLCal instaljs+s.. 67. & fone oye tzation for 
floor space into offices, processing rooms and and Heating equimmente” Cf OUF Genera; STOWeh careful ang 
i of ou MeL, We fee) inte iiec ric A C ne 
warehouse space. DYNACOLOR serves wholesale because of this sioP Film processine’s,2" the knowledcrtittoning 
: . we need it, “"~ 49D And the seryien  °°M4 to none nares, he 
photo finishers throughout the Southwest with the a *e@ you continue tor tte? 
: : is ’ ~~ Pro 
fastest service available anywhere on Kodachrome Texas Distributors, ine, ‘2,MOPk with your 
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color movie film processing. 
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Combine TEXAS DISTRIBUTOR’S many years of air conditioning engineer- 
ing “know-how” with dependable GENERAL ELECTRIC AIR CONDI- 
TIONING AND HEATING and you have the finest in the industry. CALL 
US NOW... let’s talk about your air conditioning and heating requirements. 





Member of the Air Conditioning and Refrigeration 
Contractors Association of Dallas 


TRIBUTORS,INC. 
2831 NAGLE STREET = “zou 


DALLAS e FORT WORTH e LONGVIEW e TYLER e WACO e WICHITA FALLS 
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News Spotlight 
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Tom Jaggars, board chairman of Jag- 
gars-Chiles-Stovall, center, and Mrs. 
Jaggars admire a porcelain horse pre- 
sented to them by the Dallas Advertising 
League. Making the presentation was Ira 
DeJernett, past Governor of the Tenth Dis- 
trict Advertising Federation of America. 


Jaggars Is Honored by Advertising 
League. Tom Jaggars, chairman of the 
board of Jaggars-Chiles-Stovall, was hon- 
ored this month by the Dallas Advertising 
League with a Life Membership and a 
plaque for his service to organized adver- 
tising in the Southwest. 

More than 200 attended the meeting 
at which Max Clampitt, Walter Cousins 
and Tom McHale, lauded Mr. Jaggars for 
his part in building Dallas’ graphic arts 
industry, his help in making Dallas a 
major publications center, and his long 
service to the Dallas Advertising League 
and the Tenth District of the Advertising 
Federation of America. 


* 


Dallas Firm Named to National 
Society. MESCO System, Inc. of Dallas 
has been elected a member of Metal 
Building Manufacturers Association, an 
organization of the nation’s 17 major 
manufacturers of steel buildings. 
A 
COMPLETE 
LITHO TRADE PLANT 
* 
Now Serving 
the Southwest 
— 


1335 Conant e Dallas 
Riverside 8-817] 
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INDUSTRIAL and 
COMMERCIAL use 


® PARTS BINS ® LOCK-A-TIERS 

® STORAGE CABINETS ® BOOKCASES 
@® COUNTERS ® SERVICE CARTS 

Call, write or wire for Complete Catalog 



















3417 Inwood Rd. at Lemmon Ave. 
KEITH LITTLE, Manager 









Restaurant 


Barber Shop 


44 Lanes 
Bowlers Shop 
Certified Instructors Beauty Salon 


Free Nursery Strike-a-Shape Salon 


Open 24 Hours 


Owned by Curtis Sanford & Associates 


America’s Finest 























MEET fort worm HALFWAY 


Ideal Location For Your Next 
Sales Meeting or Convention 3 

















Resort and Country Club 
Luxury at Hote/ Prices 





——e————— 


Located only 3 miles west of . as 
Phone BUtler 3-153! 


Amon Carter Field on State 
Hwy. 183. 


TAKE THE FORT WORTH TURNPIKE to FM 157, turn north 5 miles 
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National Leadership 


During 1960 — DALLAS — carried the largest advertising volume of any chamber of commerce 
magazine in the nation. Our competition includes such major cities as Chicago, Cleveland, Pittsburgh 


and Houston. 


This leadership is not the result of overnight growth. During 
the Post-War Years — and especially during the past decade 
— DALLAS ~— has steadily forged ahead month-by-month to 





its present position. 


The pages of DALLAS carry the dynamic “Dallas Story.” 
Its colorful covers — its fine editorial content — its out- 
standing art and photography — attract and hold the interest 


of newcomers and veteran Dallas businessmen. 





DALLAS advertising pages are also part of this colorful 
growth story. What is more important—DALLAS—Adver- 
tisers get Results. DALLAS is read every month by 50,000 





J 
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" 


top executives who control buying decisions in the Dallas 


Southwest. 


Year after year more astute advertising managers and agency account executives are using DALLAS 
to sell goods and services for their firms and clients. The result is a paying combination that pro- 


vides Dallas with the best Chamber of Commerce Communications in the nation. | 


Vallas 


Busi TOM McHALE 
usiness Magazine of Adieirtiodaa 
America’s Number One Manager 
Region of Opportunity RI 7-8451 


PUBLISHED SINCE 1922 BY THE DALLAS CHAMBER OF COMMERCE 
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Dick Kelly 





Six seabags of wartime souvenirs and 
an idea are the unlikely ingredients of a 
success story that ranges worldwide — 
and has ideological overtones. 

The catalyst was Dick Kelly — an ex- 
sailor with the imagination and drive to 
turn an idea into reality. 

At 34, he heads World Gift Company, 
Inc. — a multi-million dollar Dallas firm 
that markets gifts from around the globe. 
These handicraft items — most of which 
have an aura of the world’s remote and 
fascinating places — have found their way 
into millions of American homes. 

And all this has come into being within 
the brief span of seven years. Last year, 
World Gift’s sales totalled some $40,000,- 
000 — and the items it purchased and 
sold helped provide employment for 35,- 
000 to 40,000 persons. That estimate is 
no idle one; it comes from no less than 
the U.S. State Department. 

So apparently the Navy did more than 
a good turn for Dick Kelly, when it al- 
lowed the young sailor to bring those sea- 
bags home from the Far East after the 
end of World War II. 

It provided him with the germ of an 
idea. Dick provided the resourcefulness to 
bring it to fruition. 

Basically, the idea was this: Americans 
are interested in the world’s far-off places 
and their products. If they know the back- 
ground and stories behind these products, 
they are likely to buy. 

This was something Dick learned early, 
when he first sold some of those wartime 
souvenirs to his neighbors. 
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“They were never really interested 
until they heard the story,” he says. “It 
was just a piece of nothing until it began 
to take on meaning.” 


An Indian aftaba that World Gift im- 
ports is a replica of the container that the 
Hindu faithful use to carry “Holy Water” 
from the muddy Ganges to their homes, 
after their pilgrimages to the sacred river. 


And each of the 300 items that World 
Gift imports has some story behind it — 
whether they be Hakata dolls from Japan, 
pictures from Hong Kong, cheese slicers 
from Sweden—or hundreds of other 
gifts. 

These are sold through showings in 
private homes by some 1,500 sales women 
who are trained and supervised by World 
Gift. 


The sales figures demonstrate the ef- 
fectiveness of Dick’s ideas and methods. 

However, they weren’t evolved over- 
night. In the immediate postwar years, 
Dick worked in the commercial end of 
radio in East Texas and as an insurance 
salesman in Dallas. 


But something was lacking — and he 
decided to take the plunge and see if the 
idea he had been turning over in his mind 
for several years was feasible. 

It wasn’t an easy decision. By then, 
Dick was married and the father of two 
small sons. But Mrs. Kelly encouraged 
him to take the break. 

The Kellys sold their car, the equity in 
their home and borrowed several thou- 
sand dollars from his stepfather — Dallas 
contractor, H. B. Storbeck. 

The garage of their rented duplex 
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became the warehouse for the fledgling 
business. Progress was slow at first but 
apparent. Dick decided on another gam- 
ble — an around-the-world buying trip. 
An airline’s “Fly Now, Pay Later” plan 
made it possible. 

Those trips have been repeated an- 
nually. They have taken him from the 
Tibetan border and Hong Kong to Ger- 
many’s Black Forest and scores of other 
remote spots. His purchases have been 
shipped to World Gift’s headquarters and 
warehouse in Dallas— or to the com- 
pany’s West Coast warehouse in Reno. 
From there, they are distributed nation- 
wide. 


Dick is now a member of the Young 
President’s Organization — that select 
group who head multi-million dollar com- 
panies before they reach 40. He also be- 
longs to the National Sales Executives’ 
Club. 


But perhaps Dick’s greatest satisfaction 
comes from something the State Depart- 
ment has told him — that he and his com- 
pany are potent weapons in the cold war. 
It’s this simple: the employment he has 
given thousands of persons, many in areas 
where hunger is an always-present spectre, 
has helped check the spread of commu- 
nism. People with full stomachs and jobs 
are less subject to the wiles of the Reds. 

This might well startle the masters of 
the Kremlin. But the fact is, their cold 
war advances have been slowed, at least 
in part, by the fertile imagination of a 
young Dallas executive — and the sea- 
bags he brought home from a shooting 
war. 








Calculators e Typewriters e Adding Machines 


Jac b ton 5 Business Mac hines 


Sales e Service e Rentals 


3129 Knox Street 2 -Bervae:t: 











Dallas 














itis Convenient... 
...itis Komantic 
Gem itis Keaconable... 


Ale 












TO DINE 


/at EL Chico 


RESTAURANTS 
Locations: 
¢ 707 Preston Royal Village 
¢ 165 Inwood Village 
e 2031 Abrams Road 
¢ 110 West Davis (in Oak Cliff) 
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32 ASSOCIATES 


EMerson 1-7148 
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DALLAS 25, TEXAS 
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On March 16th, President Eisenhower, 
in a message to Congress, called for the 
implementation of a hard-hitting pro- 
gram to expand U. S. Exports. 

In succeeding months, this program 
was hammered out by the Departments 
of Commerce and State with the advice 
and assistance of other government 
agencies. 

The Export Expansion Program incor- 
porated the ideas of hundreds of business- 
men consulted individually and in groups. 

This program is not static as both De- 
partments of Commerce and State desire 
to have the continuous advice of business. 
The response of businessmen to this pro- 
gram throughout the nation exceeds ex- 
pectation as reflected by the rise of mer- 
chandise exports for this year. 

For the whole of 1960, experts predict 
an export trade surplus of $4 to $4.5 bil- 
lion. Since the U. S. Balance of Payments 
(for which exports form an essential part) 
ran a deficit of $3.7 billion, it may readily 
be seen the important contribution this 
rise in exports will make to off-set the 
other factors in the balance sheet. 

Not in years have U. S. businessmen 
had a greater opportunity to do profit- 
able business abroad. Rising prosperity in 
Overseas markets, coupled with an in- 
creased demand for goods from all over 
the world and a steady decline in restric- 
tions against U. S. products, help furnish 
the impetus for the national export expan- 
sion program. 

President Eisenhower in his speech 
stated: 

“Because increased exports are impor- 
tant to the United States at this time, the 
Administration has developed a program 
to promote the growth of our export 
trade . . . “Accordingly, I have directed 
comprehensive steps 


— to strengthen the trade promotion serv- 
ices of the Department of Commerce 
including its field offices located 
throughout the United States. 


— to expand and give higher priority to 
commercial activities of the Foreign 
Service, 





— to expand the agricultural trade pro- 
motion activities of the Department of 
Agriculture. 


—to place greater emphasis on the 
prompt reporting of information use- 
ful to American exporter, 


— to establish new overseas trade centers, 


— to make fuller use of international trade 
fairs, trade missions, and other promo- 
tional means to stimulate the interest 
of foreign buyers in the U. S. products 
while continuing to emphasize the 
basic objectives of the Special Pro- 
gram for International Understanding. 


“The rising tide of productivity and 
prosperity in many nations creates a 
timely opportunity for mutual benefits 
from expanding world trade. By pursuing 
this opportunity, we can promote vigor- 
ous economic growth both at home and 
abroad.” 





INT’L TRADE OPPORTUNITIES 


(Editor’s Note: Statements under this 
heading are based on information received 
by the Dallas Chamber of Commerce, but 
are not guaranteed by the Chamber or by 
DALLAS. Details may be obtained from 
The World Trade Department, Dallas 
Chamber of Commerce.) 





THAILAND — Toilet and bathroom 
fixtures, and accessories. Firm desires 
manufacturers’ specifications, and catalog 
or illustrated brochures. Peng Huat (im- 
porting distributor), 37-39 Mahaprutha- 
ram Road, Bangkok. 

MEXICO — Cold form hexagona! 
steel nuts of following sizes: 44”; 5/16”; 
¥e”; 7/16”; %”; and 9/16”. Interested 
distributors contact—Productors de Tuer- 
cas, S. A. de C. V. Lago Sirahuen No. 
69 A, Colonia Anahuac, Mexico 17, D.F. 

ITALY — (American importers inter- 
ested in establishing working agreements 
with the following Italian companies con- 
tact Italian Trade Commissioner Interna- 
tional Trade Mart, New Orleans, Louisi- 
ana). 

Marble manufacturer — F. Ili Caccia- 
tori fu Carlo, Pietrasanta (Lucca) 

Marble manufacturer — Dennis Costa, 
Avanza, Massa Carrara. 
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World Trade News 


Manufacturer of glass mosaics tiles — 
Ditta Carlo Bitossi, Piazza Strozzi 1, 
Firenze. 


Export Opportunities 

THAILAND—Christmas gift items, 
cosmetics and costume jewelry wanted by 
Thai Novelty Company, Limited, 929 
Mahachai Road, Bangkok, Thailand. 

E. AFRICA — Wheatflour, preserved 
food, textiles, sundries, novelties wanted 
by Associated Trading Co., P. O. Box 908, 
Zanzibar, E. Africa. 


Machinery and Equipment 

FRANCE — Sulphur inoculated cut- 
ting speed tools (Paudrat process in U. S. 
and Europe) — Agency available for the 
Southern States — Contact: French Com- 
mercial Office, 305 International Trade 
Mart, New Orleans, Louisiana. 

FRANCE — Filtering equipment for 
industry (oil refineries, Chemical industry, 
food products, fruit juices, etc. Agency 
open for the southern states. Diprofran, 
12 Rue Louis, Majorelle, Nancy (M-&- 
M) France. 


Poultry Equipment 
KUWAIT — Equipment for poultry 
farm, including one small size electric 
chilling can for processing 2,000 birds 
per day; and 10 kerosene brooders for 
1,000 chicks each. Yousuf Saleh Homaizi 
(importer, wholesalers, retailer poultry 
producer), P. O. Box 48, Kuwait. 


Automotive Equipment 


VENEZUELA — Spare parts for ve- 
hicles without engines, such as trailers, 
etc. Agency or distributor. Incotecnica 
C. A. (importing distributor), Avenida 
Lisandro Alvarado No. 112-98, Apartado 
162, Valencia, Estado, Carabobo. 

Spare parts for automobiles and trucks. 
Suramericana de Venezuela, C. A., (man- 
ufacturer’s agent) Edificio Cine Imperial, 
Apartado 7071, Caracas. 


Wanted to Buy 


Antenna for a Radio Station, 250 feet 
tall with its suspenders, insulators, and 
electrical signs for airplanes — Also 3,000 
yards of used copper wire, No. 8-10. Con- 
tact: Camara Nacionale de Comercio, 
Altos del Casino, Zaragoza, Coah. 
Mexico.. 
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PROPERTIES 
SOCIETY OF FORMER SPECIAL AGENTS OF Fa! 

MEMBER | DALLAS REAL ESTATE BOARD 
LIFETIME MEMBER DALLAS CHAMBER OF COMMERCE 


211 N. ERVAY BLDG. « DALLAS, TEXAS 
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\AM Serving the Building Industry Since 1924 | 
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CLEAN, 
PERFECTLY 
CONDITIONED CARS 


Renta car 


LOW HERTZ RATES 
INCLUDE GAS, OL 
AND INSURANCE 


DRIVE NEW... 


CHEVROLETS. AND OTHER FINE. 


“Zoltn 133° Ie) 187 
Y OUR DRIVER'S LICENSE 
Why Td: ay: 
FULLY-EQUIPPED CARS PNT MT la thilaie tilels 
NATIONWIDE 
“RENT IT HERE... 


PHONE Ri 1-4611 


HERTZ RENT A CAR 


LEAVE IT THERE" 
SERVICE 


1326 Commerce St., Adolphus Garage 
1927 Commerce St. 


Tibial halelilc LM Lile Me oli thal ee 4 te 2 hele Se 
1112 Mercantile Securities Bldg. 


Love Field Airport 
Southwest Airmotive, 7515 Lemmon Ave. 
Statler Hilton. Hotel 


Freeman's Gulf Service Station, 
Preston Rd. and Northwest Highway 





HERTZ Puts YOU in the driver’s seat! 




















ADVERTISING 


SELLS 


AND 


SERVICES 


ON A LARGE SCALE... 








And large scale sales require large scale production. 
Mass production cuts unit costs and makes things less 
expensive. People then can buy more of them. Higher 
consumption of goods and services raises living stand- 
ards. Advertising also creates demand for new products 
and stimulates competition. Competition makes business 
bid for public patronage by offering something that is 
new, different, and better. Improved goods and services 


result in a better life. 





SouTHWEST ADVERTISING & MARKETING 
Published By Associated Publishers, Inc. « Box 6701 ¢ Dallas 19, Texas 














1960 Annual Report 
(Continued from page 31) 
Of major significance 

Research during 1960 was the 

further implementation 
Center of the program of the 

Graduate Research 
Center, designed to become one of the 
country’s leading centers of advanced 
research and education. The efforts to 
establish this institution were initiated by 
the Chamber, in cooperation with South- 
ern Methodist University, in 1957. Also, 
during the year SMU announced plans for 
an internship program in its School of 
Business Administration, roughly com- 
parable to the “co-op” program in its 
School of Engineering. The internship 
program for business students resulted 
from a presentation of needs which the 
Chamber made to the University. 


The Chamber, 
through its committees 


Varied 
and its publications, has 
Interests given strong support to 


the community’s other 
civic, cultural and spiritual causes. Among 
these were the State Fair of Texas, the 
Dallas Theatre Center, the Dallas Sym- 
phony Orchestra, the State Fair Musicals, 
the Dallas Civic Opera, the Texas Re- 
search Foundation, and the Citizens Traf- 
fic Commission. 


Basic to the success 
of the Chamber’s pro- 
° gram is adequate mem- 
Straight bership support. The 
Years Membership Com- 
mittee, functioning as 

the Lasso Club, had a 1960 goal of 2,300 
new membership units. For the eighth 
consecutive year, the committee exceeded 
its goal, reaching this milestone on 
November 1, the earliest date the goal had 
ever been achieved. Eleven members of 
the committee qualified for Life Member- 
ships in the Chamber by securing 100 
membership units during the year, more 
than in any previous year. They are Daw- 
son Sterling, David D. Locker, Asher 
Dreyfus Jr., Senator George Parkhouse, 
James K. Allen, John C. Wantland, Rich- 
ard C. Ingram, John J. Hospers, Jerome 
K. Crossman, James W. Layne and Pat 
Henry Jr. In 1960 the Dallas Chamber 
still maintained its first-place standing in 
size among the nation’s Chambers with 
over 8,000 members. In addition to the 
membership support which the committee 
secured, it has served as a most effective 
liaison force between the Chamber and 
the business and professional community. 


Eight 
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Cotton Bowl Classic 


(Continued from page 14) 
team in 24 games to date show how close 
the games have been. 

The home team has averaged 12.5 first 
downs to 13 for the visitors, 269.3 yards 
in total offense to 260.5, completed an 
average of 7 out of 15.7 passes to 6.1 
out of 16.5 and has scored an average of 
14.6 points to 14.2 for the visiting team. 

The home team has won eleven of the 
games, the visting team has won nine, 
and there have been four ties. 

Two All-Star teams have been chosen 
to represent each decade of Cotton Bowl 
heroes since the inception of the Classic. 

Chosen for the period of 1937-1949 
were L. D. Meyer of TCU and Holt Rast 
of Alabama at ends, Jim Kekeris of Mis- 
souri and Martin Ruby of Texas A&M 
at tackles, Charles Henke of Texas A&M 
and Jack Freeman of Texas at guards, 
Ki Aldrich of TCU at center, Sam Baugh 
of TCU at quarterback, Bobby Layne of 
Texas and Glenn Dobbs of Randolph 
Field at halfbacks and John Kimbrough 
of Texas A&M at fullback. 

The All-Star team for the 1950-59 de- 
cade is composed of James (Froggie) 
Williams of Rice and Horace (Bud) Sher- 
rod of Tennessee at ends, Richard Chap- 
man of Rice and Norman Hamilton of 
TCU at tackles, Harley Sewell of Texas 
and Tony Stremic of Navy at quarterback, 
Dick Moegle of Rice and Jim Brown of 
Syracuse at halfbacks and Andy Kozar 
of. Tennessee at fullback. 

In addition, a poll of sportswriters has 
selected the best players in particular 
categories of play who have performed in 
the Cotton Bowl Classic. 

The balloting listed Doak Walker of 
SMU as the most valuable all-around 
player, Bobby Layne of Texas as the best 
passer, Dick Moegle of Rice the best run- 
ner, Hub Bechtol of Texas the best pass 
receiver, Kyle Rote of SMU the best 
punter, L. D. Meyer of TCU the best 


place kicker, Ki Aldrich of TCU the best - 


defender and Jim Thomason of Texas 
A&M the best blocker. 


Highlights of the Cotton Bowl Classic 
games played since that inaugural clash 
between TCU and Marquette make up a 
spectacular kaleidoscope of college foot- 
ball at its best. 

In 1938, it was Colorado’s great Whiz- 
zer White against the powerful Rice of- 
fense geared to big Ernie Lain, who passed 
for three scores and plunged for a fourth. 
White dashed 47 yards with an inter- 
cepted pass for one score and passed for 
another as Rice won 28-14. 


Tricky St. Mary’s outscored Texas 
Tech 20-13 in the 1939 game and Clem- 
son edged Boston College 6-3 in 1940. 


The first Cotton Bowl sellout came on 
New Year’s Day in 1941 in the first game 
played under Southwest Conference spon- 
sorship. Texas A&M hosted Fordham’s 
“Seven Blocks of Granite” in a bruising 
game that was as close as the Aggies’ 
13-12 victory, which came on the wings 
of a 68-yard touchdown pass by Marion 
Pugh. 

One of the weirdest of all Cotton Bowl 
games was in 1942. Alabama made only 
one first down, but defeated Texas A&M 
29-21 by intercepting seven of the Aggies’ 
42 passes. 

It was Texas’ running against Georgia 
Tech’s passing in 1943 with the Long- 
horns triumphant 14-7. Jackie Field re- 
turned a punt 60 yards for one of the 
Texas scores. 

Randolph Field’s great service team 
met Texas’ conference champions in the 
rain for a 7-7 tie in 1944. Martin Ruby 
became the first Cotton Bowler to star for 
different teams. 

One of the wildest games of all bowl 
history was the 1946 offensive battle be- 
tween Texas and Missouri, Bobby Layne 
incredibly completed 11 out of 12 pass 
attempts, passed for two touchdowns, 
added four more himself and kicked four 


extra points. Missouri smashed out 408 
yards running to bring the Split-T to its 
earliest collegiate prominence. Texas won 
40-27. 


In ice, snow, sleet and rain, Arkansas 
and LSU played a scoreless tie despite the 
Tigers’ 15-1 advantage in first downs. 


The 1948 tie between SMU and Penn 
State, 13-13, was even in almost every 
respect, with SMU’s Doak Walker duel- 
ing State’s Elwood Petchel. Each had a 
long scoring pass, each added a short scor- 
ing play, each divided extra points. SMU 
led on passing yardage, State on the 
ground. Punting and passing percentages 
were equal and even the punting yardage 
was even. 


SMU and Walker returned along with 
Kyle Rote to play Oregon in a wild offen- 
sive show won 21-13 by the Mustangs in 
1949. SMU rolled up 337 yards and Ore- 
gon totaled 387. Walker got off one tre- 
mendous 79-yard punt. 

In 1950 Rice’s smooth offense smoth- 
ered North Carolina and Choo Choo Jus- 
tice 27-13. Tennessee picked away at 
Texas’ early lead to win 20-14 in the 1951 
game. It was Babe Parilli’s handiwork that 
gave Kentucky a 20-7 win over TCU in 
1952. 

Texas got revenge for 1951’s defeat 
with a 16-0 victory over Tennessee in the 
1953 game, holding the Vols to a minus 
14 yards rushing. 

In one of the great all-time individual 
performances in any bowl game, Dick 
Moegle’s flying feet carried Rice to a 28-6 
victory over Alabama in 1954. Moegle 
had scoring runs of 34, 79 and 95 yards, 
the latter interrupted by the dramatic 
bench tackle by ‘Bama fullback Tommy 
Lewis. Moegle gained 265 yards, aver- 
aged 24 yards per carry. 

Last year’s Cotton Bowl Classic 
matched Texas against Syracuse’s un- 
defeated national champions in an excit- 
ing game marked by two big pass plays 
for touchdowns. 















Pre-Engineered for 


Adaptability and Economy 
Pre-Designed for 


Beauty and Strength 
MESCO STEEL 


Sales Office: 8402 Ambassador Row, Dallas, Texas 





BUILDINGS 


Mfg. Plant: Grapevine, Texas 


CALL FL 7-0121 
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One of the Items Offered 
for New Savings Accounts. 


Your Money Earns 4%. 


EACH PERSON'S ACCOUNT INSURED TO $10,000 


1700 Commerce at Ervay ° RI 1-4191 * Dallas 
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MOORE-DeGRALIER Coretccrey 





210 LIFE Building Telephone: Wholesalers of 
311 S. Akard Street Riverside 2-6278 DIAMONDS and FINE JEWELRY 
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CLARKLIFT 
VERSATILITY 


...another example of how Clark 
versatility can solve any materials 
handling problem. In Dallas, all 
Clark equipment may be either 
rented or purchased from Towne 
Industrial Equipment Co., the auth- 
orized Clark distributor. 


Under the new rental plan, mainte- 
nance is furnished in Towne’s mod- 
ern service facility. Factory trained 
technicians handle all phases of 
repair work on gasoline, LP gas and 
electric lift trucks and tractors, rang- 
ing from minor adjustments to com- 


plete overhauls. TOWNE INDUSTRIAL 

ee) EQUIPMENT CO. - 
Go to Towne today for complete 1410 South Akard + Dallas + RI8-5055 ° 
materials handling service. 4 SSE eee Ns a ER IE 
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BOOKS 
FOR BUSINESSMEN _ 


Dr. Herbert Gambrell is recognized as 
one of Texas’ foremost historians. But, 
more than that, he is one of Dallas’ most 
delightful citizens. A resident of the city 
for almost the entire 20th Century, Dr. 





Gambrell can recall personally the events - 


of great importance in Dallas’ history. 
With his bright eyes twinkling, he can also 
recall vast amounts of useless, but highly 
amusing, trivia concerning Dallas. 

Two years ago this truly charming gen- 
tleman appeared in the dramatized pro- 
gram of the Dallas Chamber’s Annual 
Dinner and completely stole the show with 
his Dallas recollections. 

Now, Dr. Gambrell’s talents are on dis- 
play in a broader field, with equal success. 
He and his wife Virginia have furnished 
the long-needed PICTORIAL HISTORY 
OF TEXAS (Dutton, $6.95). As an out- 
standing professor of history at Southern 
Methodist University and author of sev- 
eral books on Texas, Dr. Gambrell brings 
to this book a knowledge and understand- 
ing of his subject that enables him to pro- 
duce far more than a set of photographs 
and captions. Indeed, the history he writes 
is well able to stand by itself. 

It receives tremendous support, how- 
ever, from the illustrations. Virginia Gam- 
brell, director of the Hall of State Mu- 
seum, is given credit for assembling these 
pictures, and what a task it must have 
been. A truly outstanding representation 
of Texas history is given by these maps, 
drawings, cartoons, photographs, old doc- 
uments, architectural plans, paintings and 
portraits. 

Throughout, care is taken to relate text 
and art closely, so that one continually 
complements but never dominates the 
other. It is the complete linking together 
of highly readable text with striking illus- 
trations that makes this volume so out- 
standing. 

The engrossing story begins with the 
arrival of the Spanish explorers in 1519, 
and here, as throughout the volume, the 
Gambrells relate the Texas episodes to 
events on the national and international 
level. Following through, in detail, the 
Spanish history of Texas, a particularly 
interesting section deals with the col- 
onization of Stephen F. Austin and the 
successful revolution against Mexico. A 
particularly striking illustration here: 
Thomas Jefferson’s letter to President 
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Books for Business Men 


Monroe that “the province of Techas will 
be the richest state of our union, without 
any exception.” 

The Republic of Texas period is cov- 
ered quite thoroughly as are the Confed- 
eracy and Reconstruction phases. With 
the exception of long looks at the cattle 
empires and the oil industry in Texas and 
summaries of the state’s leading cities of 
today, the Gambrells stop their story in 
the 19th Century, but this is probably as 


it should be since 20th Century Texas is 


too familiar to be history. 
*. 


How does Dallas fare in this book? 
Fairly well, thank you, considering that 
Dallas has so little connection with either 
Spanish Texas or the Republic of Texas. 
Along with Houston, Fort Worth, San 
Antonio, El Paso, Corpus Christi and Aus- 
tin, the city is reviewed as one of the 
modern “Seven Cities of Cibola,” and the 
familiar striking night shot of the Texas 
Centennial concludes the volume. 

This is an outstanding book, put to- 
gether with real style and reflecting the 
charm and wit of its authors. Texas has 
provided outstanding raw materials for 
this work; the Gambrells have presented 
them in equally outstanding fashion. 





STOP MANUAL HANDLING 

with the NEW 
LOW COST 

BIG JOE 


Battery Operated Hydraulic Lift 


$299 Giiow » 











Complete 
(F.O.B. Factory) 


Over 60 Big Joe 
Models 


Capacities to 
2000 Ibs. 


Lifting Heights 
to 130” 


“Ask for a Demonstration” 
W. A. TAYLOE CO. 


7045 Carpenter Freeway FL 7-7315 
DALLAS 




















Ginest of Executiue Aircraft 
THE NEW 1961 BEECHCRAFTS 
Introducing the All-New Baron! 


Showing 
Saturday, 
January 21, 
3200 Love 
Field Drive 





Above: 
THE BARON — Newest addition to the 
Beechcraft line...an all-new, more 
spacious twin...220 miles-per-hour 
cruise on two 260 hp fuel injection 
engines. 


Right, top to bottom: 


THE DEBONAIR — The 4-place economy 
star...up to 17 miles per gallon with 
185 miles-per-hour cruise. 


THE BONANZA — World's fastest single- 
engine, all-metal business airplane. Four- 
place, 195 miles-per-hour cruise on 260 
hp fuel injection engine. 


THE TRAVEL AIR — Five-place, 200 miles- 
per-hour cruise on two whisper-quiet 180 
hp engines. 


THE TWIN BONANZA — Seven-place, 
223 miles-per-hour cruise on two 340 hp 
supercharged fuel injection engines. 


THE QUEEN AIR — Six to 8-place seating 
arrangements available. Speeds up to 239 
miles per hour on two 340 hp super- 
charged fuel injection engines. 


THE SUPER G18 — Finest of executive 
transports. Up to 9-place seating arrange- 
ments. Powered by two 450 hp engines 
with 215 mph cruise. 





Sales — Leasing — Financing 


J.R. Gray Company 
Beechcraft Distributor-Dealer 
Love Field, Dallas -—FL7-3971  @e Addison Airport, Addison — AD 9-2562 
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Free ... with new savings accounts and 
additions of $25 or more — place set- 
tings of China. 


% Money Earns 4% per annum 
% Accounts Insured to $10,000 


Call or write us to open your savings by mail! 


Grand Prairie Savings 


106 E. MAIN @ AN2-1511 e@ GRAND PRAIRIE 


Conference Champions 
(Continued from page 15) 
Blue Devils the distinction of being the 
only team to beat Navy all season. Duke 
spotted Navy a 10-0 lead and then 
bounced back to hand the Middies their 
lone defeat 19-10. 

Duke also defeated South Carolina 
31-0, Maryland 20-7, North Carolina 


State 17-13, Clemson 21-6, Georgia Tech . 











6-0 and Wake Forest 34-7. Duke’s losses 
came at the hands of Michigan 6-31, 
arch-rival North Carolina 6-7 and UCLA 
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FOR YEAR-ROUND COMFORT IN YOUR HOME AND OFFICE 6-27. 

C ( Arkansas took the measure of Okla- 
\ WEATH E RTRON S| homa State 9-0, Tulsa 48-7, TCU 7-0, 
\ apuaanen tanned | Texas 24-23, Texas A&M 7-3, Rice 3-0 
? ee ae: ee” SMU 26-3 and Texas Tech 34-6. The 
¢ over 55% of ALL heat pumps in ( Razorbacks lost only to Baylor 14-28, and 
( pening meee oy "| to Mississippi 7-10. The Ole Miss loss 
| came on a controversial last-seconds field 
EATHERB Y air conpitionine co. y | goal 

( TA 7-5436 LA 8-1735 & Duke is coached by William D. Mur- 
FPP DDD PPP PPP PPP PPP PPP PDP ray, who is in his tenth year as head men- 








tor for the Blue Devils. Including this 


season, Murray’s ten-year record at Duke 
a ee is 62 wins, 33 losses and seven ties, a rec- 
: ord compiled against some of the best 
Lease the business cars you need from American and ieiemee ten ten webbie 


1. Keep your capital free for other uses The Blue Devils run from the “Duke- 
2. Get 100% tax deduction on every car. |.” which combines features of the 





pene ° ° split-T, the drive series and the sweep 
aman | , 
+ American Automobile os | series. The sweep is an innovation in 





football originated by the Duke staff. It 
consists of a wide play similar to the 
single wing and run. Duke also uses the 
“lonesome end” as an integral part of its 
offense. 

Although Coach Murray likes to stay 
on the ground with his bevy of hard-run- 
ning ball carriers, a brilliant game helped 
Duke cinch the championship of its con- 
ference. The great Blue Devil passing at- 
tack features the throwing of junior Don 
Altman, who has one of the nation’s top 
completion percentages. One of his fa- 
vorite targets is Claude (Tee) Moorman, 
who plays the “lonesome end” in the 


M it IRRAYe| INVESTMENT COMPANY, | | Duke offense, and ranks as the second 


7 
Leasing Corp. 
530 Exchange Bank Bidg. e P. O. Box 95, Dallas, Texas e Phone Fleetwood 7-0219 








real estate loans 


leading pass catcher in the nation. Also 
a defensive terror, Moorman has received 


» | numerous All-American mentions. The 
| | most exciting runner in the Duke back- 
| | field is sophomore flash Mark Leggett, 
© | who broke Clemson’s back with a 70- 


yard touchdown romp. The forward wall 
OUR S2nd YEAR : : 
2 is anchored by Capt. Art Browning, 215- 


' | pound place-kicking guard, and Dwight 
Bumgarner, a 6 foot 6 inch, 235-pound 
| tackle. Browning kicked field goals to 
beat Georgia Tech and North Carolina 


1315 PACIFIC AVENUE State last year. 
DALLAS, TEXAS As a sample of what Duke can do in 


sce the air, the Blue Devils against South 
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Conference Champions 


Carolina completed 19 out of 27 passes, 
with Moorman catching eleven himself, 
setting a one-game conference record. 


Coach Murray employs the platoon 
system and both units play an equal 
amount of time. Duke’s No. 1 line aver- 
ages 211 pounds, the backfield 183. 


In winning the conference champion- 
ship, Arkansas figured in several of the 
most exciting games of the year. Fans will 
long remember their terrific performance 
against Texas, when the Razorbacks came 
from behind twice to edge the Longhorns 
with a field goal in the final seconds of the 
game. A field goal also beat Rice in the 
last half-minute of play. 

The quick-kicking Razorbacks, who are 
one of the lightest major-college teams in 
football but are also lighting-fast, have 
made a reputation for themselves as one 
of the most aggressive teams the confer- 
ence has seen in years. They depend on 
speed and finesse and furious defensive 
play to confound the opposition, 


The Razorbacks in 1960 became the 
first Arkansas team in history to win two 
consecutive Southwest Conference cham- 
pionships and extended their present trend 
in football to 21 victories in the last 25 
games. Arkansas has not lost a foobtall 
decision in November, or later, since 
1957. 


In addition to having the best defensive 
record in the conference, Arkansas also 
flashed a dangerous offense. The Razor- 
backs threw twelve touchdown passes 
during the season, more than any Arkan- 
sas team in the post-war era, with quar- 
terback George McKinney setting a per- 
sonal high of nine scoring throws. Both 
figures were tops in the conference. 


Arkansas is coached by the brilliant 
young Frank Broyles, a onetime star quar- 
terback at Georgia Teach, who is cur- 
rently in his third year at the Fayetteville 
school. His three-year coaching record at 
Arkansas is an impressive one of 21 
games won to 10 games lost. He was se- 
lected as the Texas “Coach-of-the-Year” 
in 1959 by the Texas Sportswriters Asso- 
ciation, the first time the honor was ever 
accorded to an out-of-stater. 








Hudson & Hudson 


Industrial and Business Properties 
Sales, Leases and Management 
464 Olive Street 
Southland Center 
PHONE Ri 8-0061 — DALLAS 


Alex D. Hudson, Jr. James S, Hudson 














“Serving Only the Insurance and Banking Industries” 


tns-Bank Assortates 


The only placement service in the great Southwest dealing 

exclusively in insurance, banking and finance personnel. 

Al Alinutt, Gen. Manager 
Dallas 2, Texas 


Suite 1402 Davis Bldg. Riverside 8-7155 











Buy Dallas Manufactured 
Weeecn te 


Southwest's largest manu- 
facturer of commercial steel 
storage shelving, parts bins, 
work benches — and Frontier 
Slotted Angle — for office, 
plant, shop, store and insti- 
tution. Call for quotations or 
help with shelving plans. 


| M A N U F A 4 T U ~ i N G ( ) AS we A N Y ‘ 


11200 HARRY HINES BLVD. @e PHONE CH-7-3175 











L J a, B £ & LARGE AND COMPLETE STOCKS 


YELLOW PINE, WHITE PINE, FIR, OAK, PLYWOOD 


SPECIAL ATTENTION GIVEN TO INDUSTRIAL 
AND DEFENSE PLANT ORDERS 


OLDHAM LUMBER COMPANY 


927 South Haskell Avenue Phone TA 1-5194 























A new look to ARMCO Steel Buildings is created by 24 gauge “Sculptured” 
Steelox walls — combined with low 2 in 12 roof slope. This warehouse for 
Rogers Electric Co. of Dallas was sold and erected by R. M. Tacker Co., 
ARMCO Dealers, Dallas. 


CALL US TODAY! 
R. M. TACKER COMPANY Iw Authorized Dealer 


ARMCO 
920 S. Cockrell Hill Road z STEEL BUILDINGS 
FE 1-4734 ° 
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Link your customers to your bank 
7 with personalized checks by 


CLARKE & COURTS 


Promoting personalized check service is the easy way to 


strengthen the link between your customers and your bank. 

Your Clarke & Courts representative will be glad to help CLARKE & COURTS 
you. He has a complete assortment of check forms to please 

every customer. 3946 North Central Expressway 


For all your bank printing needs, from personalized checks TAylor 3-8183 


to posting sheets, select the bank printer with 102 years of 
experience. Call Clarke & Courts, of course. 
We guarantee everything we sell- 


fine printing, office supplies, office furniture CLARKE & COURTS 








Houston - Dallas ° Galveston . Harlingen . Lafayette, La. 
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Clad in her white coat at Wadley Re- 
search Institute and Blood Center, eyes 
tired from a never-ending battle with 
leukemia, Dr. Ellen Loeb declared: 


“If there is one thing I’ve learned, it is 
that we shouldn’t give up, ever, even if 
we’re close to the end.” 

Dr. Loeb learned this tenacity in the 
Nazi concentration camps of World War 
II, when the end truly was near. 


She learned it in her struggle for a med- 
ical education in the United States fol- 
lowing the war, when medical schools 
overflowed and applicants who were both 
women and foreigners stood little chance. 


“But that is in the past,” said the soft- 
spoken Dr. Loeb. “Write about the pres- 
ent, the future, and what good might be 
accomplished.” 


In the present Dr. Loeb devotes her 
entire time to clincial research into the 
mystery of leukemia, and to the treatment 
of patients with that disease. 


In the future she speaks of current 
experimentation with drugs, and expresses 
hope. 

“It’s too early now to say,” she said 
cautiously, “but we are using one that 
has regressed certain tumors in certain 
cases and shows some promise in leu- 
kemia.” 
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In the future, if that doesn’t work, there 
will be more experimentation, 

“I suppose the past holds a key to her 
tenacity,” an associate marvelled recently. 
“She clings to each patient until they are 
gone, and she is never disheartened. Her 
research goes right on.” 


Dr. Loeb has known that she wanted 
to be a doctor since she was a child. She 
was born in Elberfeld, Germany, and 
watched her general practitioner-father 
from the time she could walk. 

She took pre-medical training at the 
University of Amsterdam in Holland, then 
struck the ravages of World War II and 
the anti-Semitic reign of Nazism. 

Dr. Loeb, her father and mother, Mrs. 
Dina Loeb, were tossed into a series of 
concentration camps in 1942 and con- 
tinued their life among atrocities in Hol- 
land, Czechoslovakia, Poland and Aus- 
tria for the next three years. 

Her father died in the Holland camp 
in 1943, and she and her mother clung 
together until the Allies liberated them 
in 1945. 

Dr. Loeb and her mother came to Dal- 
las in 1946, where she applied for enroll- 
ment at Southwestern Medical School 
here. 


She tried constantly for two years to 
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Dr. Ellen Loeb 


enter the school, overflowing with post- 
war applicants. 

She re-took scientific training at South- 
ern Methodist University to give her 
American approved pre-med credits, and 
was finally accepted in 1948. 

She worked in various hospitals as a 
nurse to pay her way, for the family had 
come to the country without funds. 

Following graduation she worked in 
Veterans Administration hospitals here 
and at McKinney before becoming an 
associate of Dr. J. M. Hill, director of 
Wadley. 

Now she and her mother, a librarian 
at the University of Texas Southwestern 
Medical School, live in a modern home 
at 4318 Briar Creek Lane. 

She did not want the story sensational- 
ized, but Dr, Loeb reluctantly recalled 
the day she and her mother stood at the 
steps of a gas chamber in Austria waiting 
for the door to open for them to enter. 

“I had resigned myself,” Dr. Loeb re- 
called haltingly. “My mother saw a wom- 
an doctor at the entrance and right there 
on the steps talked her out of sending us 
in with the others.” 

The end was close many other times, 
Dr. Loeb said. 

“It’s these things that taught me never 
to quit.” 
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| New and Expanding Business 
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SAM Ross MCELREATH Co. 








SIMON AND MEZAN 





Construction Started on Dallas Discount City 


This merchandising center complete under one roof, to be known as Dallas Discount 
City, will contain more than 75 complete retail departments which will operate on a 
completely self-service basis. Located on North Central Expressway between Valley C 
View and Forest Lane, the multi-million dollar project is being built by Centennial A 
Construction Company, with the first unit scheduled to open March 1, 1961. Fred th 














Smitham of Majors & Majors, Realtors, negotiated the property and facility contract. se 
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> Collins Radio Company has begun con-_ the division’s general offices in Dallas. W 

struction of a $1,800,000 manufacturing The transfer will provide maximum serv- = 

building on its 200-acre site at Richard- ice to “Oilwell” export customers in all > 

son. The new facility will contain 117,000 regions. David R. Cumming, export area tt 

square feet of floor space and will be built manager, formerly located in New York, St 

A RESORT ~ lb sey of steel and reinforced concrete with ex- will now be located in Dallas to direct C 

FINE oe my terior walls of contoured concrete panels. export activities. a 

the Viney somthing which at- Scheduled for August 15th completion, * h 

h ho reall iate 

+ aay liens: Rate con Ba. opener the one-story structure will house manu- 4 chinners Guide Service has moved & 

ards in food and accommodations facturing and assembly functions with f 
— the superb location overlooking ; from Houston to Dallas and located its 

Tampa Bay and beautiful Vinoy supporting office space and cafeteria. It g 
Park — the Par Three golf course, , bie general office and print shop at 310 South 

putting Breen, shumesonre, snd will be the second major building on the P C 

pool on the grounds — ; ; ; ; , : 

cemaomaggete: Feedage gree we site, Collins having completed a research Beckley. The service provides routing and a 

Tick. Weise lor tenchore ‘ena and development facility at Richardson in ‘ate information for use by shippers in a 

reservations. 1957 at a cost of $1,700,000. routing freight by air, motor freight and N 

Open December 8 Construction is being handled by Alpha_ transport, rail, specialized carriers, oil fi 

idi field haulers, steamship, b 

STERLING B. BOTTOME of Texas, Inc., a Collins subsidiary. a rs, t ship arge and parcel 
Managing Director +. post. Special issues of the Shippers’ Guide 

> United States Steel’s Oil Well Supply Service are now being printed for the . 

St. Petersburg, Florida t 








Division will transfer the headquarters of 
its Export Area from New York City to 
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Houston area, the Dallas Urban District, 
and the Minneapolis-St. Paul area. 
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New and Expanding Business 
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Climate Supply Opens In Larger Quarters 


Climate Supply Company, Inc., Dallas, has moved to this new facility at 2332 Valdina 
Avenue, Trinity Industrial District. A 12,000-square-foot parking lot exactly matches 
the new building in size. The warehouse is built at dock height and designed to 
serve pick-up trucks as well as tractor-trailers. About one-fourth of the entire plant 
space is devoted to display area, where special displays, such as cut-away models, 
will be maintained constantly and changed frequently. The firm was at 3920 Main. 


>» U. C. Roney has opened a new Furni- 
ture and Appliance store at 300 Richard- 
son Terrace Shopping Center on the 
corner of Greenville and Terrace in Rich- 
ardson. The new 13,000 sq. ft. building, 
housing the firm, was built by McFadden 
& Miller Construction Company. A unique 
feature of the store is a complete outside 
garden center adjacent to the building. 
Customer parking for sixty cars is avail- 
able. Real estate negotiations for the land 
and the building were handled by Henry 
Maher, of Majors & Majors, Dallas Realty 


firm. 
» 


> McAllister Mercury-Comet, Inc. has 
opened at 118 E. Commerce and Indus- 


trial Blvd. The facility covers a five-acre 
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site and includes a modern masonary and 
steel building which occupies three-quar- 
ters of an acre. Nearly 3,000 square feet 
of glass encase the showroom, and 18,000 
square feet are devoted to the service de- 
partment. A 150 by 175-foot used car lot 
completes the facilities of the new deal- 
ership, Lease negotiations for the prop- 
erty were handled by Henry Maher of 
Majors & Majors, Realtors. 


+ 


> Bernhard Associates, a new firm of me- 


chanical equipment manufacturers’ repre- 
sentatives, has been formed in Dallas by 
W. K. Bernhard, H. B. Wood and F. D. 
Krusemark. Quarters for the company 


are at 309 Meadows Building. 


Southland 


JOE MABERRY & CO. 
Realtors 
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Ri 8-0171 
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SHERATON-DALLAS HOTEL 
by Stephen Crane, Associates 
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New and Expanding Business 


Baxter House Motor Hote! Opens 


The Baxter House Motor Hotel recently opened on Highway 183 at Loop 12. This 
luxury motel has 125 units, a coffee shop, dining room and banquet and sales 
meeting facilities. Owner is R. P. Baxter and Bill Atkins is manager. Architects on the 
project were Williams & Reeves and Smith & Williams were general contractors. 











>» Chance Vought Corporation, the new 
name for Chance Vought Aircraft, Inc., 
will become effective December 31. Ap- 
proval of amendment of the company’s 
certificate of incorporation was recorded 
at a special meeting of shareholders con- 
ducted in the Dallas plant. 


> Ingersoll-Rand Company has moved 
into a new 16,000-square-foot branch of- 
fice and service center at 8901 Directors 
Row, Brook Hollow Industrial District. 
McFadden & Miller Construction Com- 


pany was the building contractor. 
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Cavanaugh Completing New Facility 


Cavanaugh & Company, distributors of infants specialties and nursery accessories, 
soon will occupy this modern 48,600-square-foot office and service center at 615 
Regal Row, Brook Hollow Industrial District. Under the trade style of Clancey Sales 
Organization, the new facility also will operate as manufacturers representatives to 
the Southwestern wholesale and retail drug trade. Dave Echols, of Campbell and 
Campbell, is the realtor, and J. L. Williams & Company, Inc., is the contractor. 








a 





> Horace Vail has opened offices in the 
Turtle Creek Building, 3505 Turtle Creek 
Boulevard, for the development, leasing 
and brokerage of business and investment 
properties. Mr. Vail holds a B. S. degree 
in industrial organization and manage- 
ment from the University of California. 
He formerly was with another real estate 
company in Dallas for seven years, 


> Margo’s, Inc., Dallas-based chain of la- 
dies specialty shops, has opened a new 
store in Wynnewood Shopping Center. 
The store is the thirteenth in the chain, 
and the fifth designed, decorated and fur- 
nished by Russell Legate Railey. Leasing 
negotiations and contract were handled 
by Dan Majors of Majors & Majors, 
Realtors. 
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Diamond Chain Activates New Service Cente 


Diamond Chain Company, Inc., has opened this new Service Center at 9119 
Diplomacy Row, Brook Hollow Industrial District. The 7,500-square-foot facility will 
warehouse Diamond's various products, such as steel roller chains, sprockets and 
flexible shaft couplings, and will serve as a distribution center for the entire southwest. 
A. P. Wiley, Jr., was the building contractor. This is the firm's first expansion. 














James Wimberly Construction Company 
of Dallas is the contractor for the one- 
story, masonry and brick structure. 


> The American Beauty Company has 
begun construction of a macaroni and 
spaghetti manufacturing and packaging 
plant in Dallas to employ 200 people. Lo- + 

cated on a four and one-half acre tracton ) Treasure House, formerly Lamps, Ltd., 
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MORTICIAN 


2115 Ross Ave. 


. 
10501 Garland Rd. 


315 S. Hampton 








Santa Anna Boulevard in the Santa Fe 
Railroad’s Casa Linda Industrial Develop- 
ment, the 100,000-square-foot facility will 


located at 6062 Luther Lane, has reor- 
ganized, Full partners are Jean Ross, the 
original owner-manager, Mrs. A. Harvev 
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be the eighth unit of the 52-year-old firm. Arant and Mrs. Candy Parkerson. 








“IF YOUR PRINTING PROBLEMS 
CALL FORA... 
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siseeeeeeennnneeeee""t ... JUST PICK UP THE PHONE AND 
os sl : CALL Riverside 7-2583” 


Just a minute there, Fragmire. You’ve let your enthusiasm 
get completely out of hand. We are definitely not 
thaumaturgists. All we claim to be is one of the better Dallas 
printers, with experience and equipment to back up 
our desire to deliver printing that meets the highest standards. 
So get back to earth, Fragmire. Just let the folks know 
we do a real good job, in both offset and letterpress, on 
day-to-day business forms, one- or multiple-color advertising 
literature, house organs, magazines and many 
other kinds of printing. 


HAUGHTON BROTHERS e Offset and Letterpress Printers 
3108 Commerce Street e RI 7-2583 e DALLAS 


HAUGHTON BROTHERS 
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RENT A VERIFAX 
OFFICE COPIER 


For a Few Cents a Day 








Eastman Kodak Verifax Copiers give you dry, complete, permanent copies ...and offset 
masters ...in a minute ...and for pennies apiece. 
There is a Verifax Copier for every office, every budget, and every job. 
Call us for a free demonstration in your office; for supplies and service. 
All models sold, rented and serviced. 


EASTMAN KODAK STORES, INC. 
2012 N. Akard Riverside 1-3147 
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FEDERAL 


SAVINGS &£ LOAN ASSOCIATION 


1400 MAIN STREET + DALLAS 2, TEXAS «+ R!11-5101 











Appointments and Promotions— 





MIKE SHAPIRO has been named gen- 
eral manager of all broadcasting proper- 
ties of the A. H. Belo Corporation, parent 
organization of the Dallas Morning News. 
Manager of WFAA-TYV since 1958, Mr. 
Shapiro will continue as head of the tele- 
vision station. He is a veteran of more 
than 15 years in the broadcasting indus- 
try. RICHARD E. DRUMMY, JR., will 
become assistant manager of WFAA-TY. 





A. L. JACK BARNETT has been elected 
vice-president of Parker, Ford and Com- 
pany, southwestern investment bankers 
with home offices in Dallas. Mr. Barnett, 
an independent oilman, has interests and 
connections with a number of leading 
southwestern oil firms. In a continuation 
of its planned expansion program, Parker, 
Ford has acquired the outstanding stock 
of the Davis Securities Company. JAS. 
WALKER DAVIS, former president of 
Davis Securities, has joined the Parker, 
Ford Dallas office. 











OLIVETT! Calculators and 


OFFICE MACHINES 


‘‘In Dallas Since 1902" 


S.L. EWING CO., INC. 








2805 GASTON — Call TA 1-2358 
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Appointments and Promotions— 





LACY WHITE, a veteran of 14 years 
with Continental Airlines, has been named 
district sales manager at Dallas. Most re- 
cently, Mr. White has been interline and 
agency sales manager for Continental at 
Los Angeles, covering the West Coast and 
Hawaii. Previously, he served Continental 
at Houston, Colorado Springs, Tulsa and 
San Francisco. 
» 


JOHN P. VIGLINI has been appointed 
chief engineer for the transmission divi- 
sion of Lone Star Gas Company and Lone 
Star Producing Company. Mr. Viglini, 
who attended Texas A & M College, 
joined Lone Star in 1928. He has been 
assistant chief engineer since May, 1955. 
A. B. HEMPHILL, who came to Lone 
Star in 1926, has been named as assistant 
chief engineer. 
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Realtor 


Fidelity Union Life Building *¢ DALLAS 





MEMBER SOCIETY OF INDUSTRIAL REALTORS 


HOWELL H. WATSON 


Phone Ri 1-1793 
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BE GOOD 10 YOURSELF! 


Make your hard-earned 
money work for you. All 
savings received by the 10th 
earn full dividends from 

the Ist of the month. 


FIRST FEDERAL 
SAVINGS & LOAN ASSOCIATION 


Mercantile Dallas Bldg., Commerce at St. Paul 
Southland Center, 436 Olive Street 
Ri 71-5521 
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TRINITY 


3 


INDUSTRIAL DISTRICT 


“Under the Skyline 
of Dallas’ 








New Home of 


De VILBISS 
COMPANY 


For information about the 
Trinity Industrial District 
consult your real estate 
broker or... 


INDUSTRIAL PROPERTIES CORPORATION, 401 Davis Building, Dallas, RI 1-9424 
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Bank in Dallas 


Cabinet 


The recently remodeled Federal 
Reserve Bank in Dallas designed by Gray- 
son Gill, Inc., again contains wall panelling 
and special cabinet work fabricated and 
installed by Otto Coerver Co., Dallas. 






































Ak OERVER CO., INC. 


ALUIELS STORE FIXTURES © BANK FIXTURES © CABINET WORK 


333 EXPOSITION AVENUE + Prone TArvi.or 1-889686 . Dat.tas 26. TEXAS 
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TUCKER MRS. MARTIN 


MRS. BEATRICE MARTIN and RO. 
LAND TUCKER have been promoted to 
vice-presidents of Oak Cliff Savings and 
Loan Association. Mrs. Martin, who has 
been with Oak Cliff Savings for 13 years, 
is president-elect of the Oak Cliff Busi- 
ness and Professional Women’s Club. Mr. 
Tucker has been controller of the savings 
and loan association for the past several 
years and will continue to hold this office. 





D. A. KEENER has been appointed gen- 
eral manager of Associated Wholesale 
Grocers, Inc. Mr. Keener, who began his 
career with Associated Grocers in the 
bookkeeping department fourteen years 
ago, formerly was assistant general man- 
ager of the firm. 





EQUIPMENT RENTAL 


Motor Cranes 6 Draglines 
Trenchers go Backhoes 
Shovels g@ Dozers 


LDT company 
GENERAL CONTRACTORS 
DALLAS © #OR8T woRTn 


VARGEST MOTOR CRANE SERVICE IN IME SOUTHWEST 
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APPOINTMENTS AND PROMOTIONS 





Name Firm Position 
Thomas D. Brennan... White Swan Coffee Co., 
Great Western Foods ................. Merchandising director 
Lyle Brewster............... Southwest Printing ..................... Production-sales 
co-ordinator 
Charles A. Foster Jr. . Praetorian Mutual Life ............. Assistant secretary 


Director, management 
training 


Herbert K. Heasley...... Braniff International Airways .... 


Tirey C. Wilemon........ Martin H. Morgan & Co............ Representative 
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gage loans for the Pacific Mutual Life In- 
surance Company. In another McKinley 
Mortgage election, JAMES A. CHEEK 
was elevated from vice-president to exec- 
utive vice-president. 


JIM STEPHENSON has been named to 
the public relations staff of the Rominger 
Advertising Agency. A long-time Texas 
newspaperman, Mr. Stephenson has been 
engaged in public relations activities for 
the past seven years. 


— 


B. SAUNDERS BROOKS has been 
elected vice-president of the McKinley 
Mortgage Corporation of Dallas. Mr. 
Brooks, a specialist in commercial and 
industrial financing, joined McKinley 
Mortgage a year ago. A Southern Metho- 
dist University graduate, he previously 
had been Dallas district manager of mort- 


» 


G. FARRELL RAY, JR., has been elected 
to the board of directors of the North- 
west National Bank of Dallas. Mr. Ray 
is a partner in the Ray Oil Company and 
Operates various real estate investments. 
Northwest National also elected CARL 
DUNGAN vice-president and cashier of 
the bank. 
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order W-2 F ORMS now! 


BLANK OR IMPRINTED 


Call RogersnaP today for your W-2 Forms... in 
handy strips of five for easy volume production. 
These forms meet all Internal Revenue requirements 
and are available in 4, 5 or 6 parts to suit your par- 


We also carry the WINDOW ENVELOPES for W-2 
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BLUE DIAMOND COMPANY..............................5. 53 
Agency —— James H. Susong Adv. 

BOSCO, BOLT, NUT & SCREW CO...................... 7 
Agency — Van Roberts Adv. 

BRIGGS-WEAVER MACHINERY CO. ....... Sees ts 42 
Agency — Paul Berry Company 

CAMPBELL & CAMPBELL, REALTORS.................... 66 
Agency —— DeJernett Advertising 

CANTEEN SERVICE OF DALLAS ................... 69 
Agency —~ Ted Workman Adv., Inc. 

CATTLEMEN'S STEAK HOUSE....... ............... 5 

CHILDRESS CANVAS PRODUCTS INC................. 36 

Ts, 1a. cher ealacinsbaboosssvenvecensees 60 





Agency — Weekley & Valenti Adv., Houston, Texas 





OTTO H. COERVER COMPANY......................... 68 
Agency — McCrary Adv. 
ES | OSS RN Ee en 39 
Agency——Warren K. Bredlow, Advertising 
COTTON BOWLING PALACE..............000000 49 
DALLAS ASSOCIATION OF 
EE SD ccna sibivectimvncnncestetsnsions 42 


Agency —— Ayres Compton Adv. 
DALLAS FEDERAL SAVINGS & LOAN ASSOC..... 53 
Agency — Taylor-Norsworthy, Inc. 
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DALLAS POWER & LIGHT COMPANY.................. 4 
Agency — Rogers & Smith, Advertising 

DALLAS UNION SECURITIES COMPANY............ 34 
Agency —— Crook Advertising 

SE a 34 

EASTMAN KODAK STORES, INC.............000..... 66 

BE CHICO BEBTAURAINTS - .......-00000080ccc-ccneccccsseeess 52 

EL FENIX RESTAURANT .....................0.0-.....00:000 47 
Agency ~~ Bloom Adv. 

Se OS Re ee ee 66 
Agency — Marvin Winsett Adv. 

EXCHANGE BANK & TRUST COMPANY................ 8 
Agency — James H. Susong Adv. 

EIRENE gk Re 72 





Agency — Hepworth Advertising Company 
FIRST FEDERAL SAVINGS & LOAN ASS'N......... 67 
Agency — Ratcliffe Advertising 


AND THEIR ADVERTISING AGENCIES 


FIRST NATIONAL BANK IN DALLAS................. _ 10 
Agency — Tracy-Locke Adv. 

eR I a, ns ne cedsadbonoonens 36 

FRONTIER MANUFACTURING COMPANY........... 59 
Agency ——- Ted Workman Adv. 

GRAND PRAIRIE SAVINGS & LOAN.................... 58 

J. R. GRAY CO. INC.. 5 i a ae 57 
Agency—Jas. W. Huff, Danielle 

GREAT NATIONAL LIFE INS. CO...........00.0........ 68 
Agency —— Crook Advertising 

EBBY HALLIDAY, REALTORS.............00000000000..... 52 

EL ET Tee 65 

EARL HAYES LEASING ............... a ee ee 
Agency — M. O. Rike, Jr., Adv. 

HERTZ RENT A CAR............0.0...... vibiniihesucnaac ae 

HILLCREST STATE BANK OF 
UNIVERSITY PARK . a a 
Agency — Hepworth Adswtidns Co. 

HOBBS TRAILERS, (HYDEPAK DIV.)... Fs 63 
Agency —— Witherspoon & Assoc. Fort Worth 

JOE HOPPE & COMPANY... cece 41 

I I oe ccncembionte 59 

HUMBLE OIL & REFINING COMPANY................ 74 


(Humble Division) 


Agency —— McCann-Erickson Inc., Houston, Texas 





INCA METAL PRODUCTS ............00000000000.. _ 49 
Agency — Hepworth Advertising Co. 

INDUSTRIAL PROPERTIES CORPORATION .... 68 
Agency —— John Peyton Dewey Adv. 

INS-BANK ASSOCIATES ..................00.-...0..00---000, 59 

JACKSON'S BUSINESS MACHINES..................... 52 

JAGGARS-CHILES-STOVALL  ...............0000. eee. ~ 

EES AES reer ee oem innit’ un. 44 

TET TT. Coe OT . 36 

LANE CONTAINER COMPANY..........0.0.0............ 46 
Agency — Walt Brownfield & Assoc. Adv. 

J. W. LINDSLEY & COMPANY.................00..... ion ae 

LONE STAR CADILLAC CO.........0 nena ap 
Agency — Rominger Adv. 

SEES Sa ets 5 SES Eo 36 

JOE F. MABERRY & COMPANY..............000000000...... 63 
Agency —— W. W. Sherrill Company 

MAYSE INDUSTRIAL BQUIPMENT CO................. 44 


MERCHANTS RETAIL CREDIT ASSOCIATION...... 45 
MERCANTILE NATIONAL BANK AT DALLAS .... 76 
Agency — Ratcliffe Adv. 








ID chettnescertictichuthcoconvcesosntbboawsese iste a 
Se ae FEDERAL SAVINGS 
& LOAN ASSOC. ee a 
Agency — Auld Lieietes 
VANCE K. MILLER COMPANY..................... oP eae 47 
MOORE-DE GRAZIER CO. ooo... oocccccccccceeceeceeeees 56 
KENNETH MURCHISON COMPANY .............. ee 
MURRAY INVESTMENT COMPANY... 58 
Agency — Melton Advertising 
NTN CT eR Vee a 41 
AB TEESE EOS LR LTS TES TES Ae ane 3 
Agency —— Bloom Adv. 
SAM ROSS McELREATH COMPANY...................... 62 
NATIONAL EMPIRE LIFE INS. CO.........0.00000.. 45 


NICOL SCALES INC.......... sbielbcsiasiiiiipniinaniat . 41 





Agency — Crook Adv. 

OLDHAM LUMBER COMPANY.......0..... 59 

8) le EE SE ny Saree eye 68 
Agency — R. B. Moreland & Co. 

ORKIN EXTERMINATING CO. INC.......00000........ 34 

JIM RANDOLPH & COMPANY ....... 0... 53 

RELIANCE LIFE & ACCIDENT INS. CO.......... op SS 
Agency — R. B. Méreland & Co. 

REPUBLIC NATIONAL BANK OF DALLAS ......... 18 
Agency —— Glenn Adv., Inc. 

ROBERTS LITHO COLOR PLATE CO..................... 49 

FRANK ROGERS & SON 2000000 oooccccccceceees 67 

ROGERSNAP BUSINESS FORMS................. .. & 
Agency — James H. Susong Adv. 

SHERATON-DALLAS HOTEL  oooo0. cn. 64 
Agency —— Don L. Baxter, Inc. 

SOUTHERN TRUST & MORTGAGE CO........... 73 

SOUTHLAND LIFE INSURANCE CO. ....... 63 
Agency — DeJernett Advertising 

SOUTHWEST ADVERTISING & MARKETING 54 

SOUTHWEST PRINTING COMPANY.... nies saa 

SPARKMAN-BRAND, INC. ooo. seins 


Agency —— Thomas R. Leslie, Advertising 

STEWART: OFFICE SUPPLYV.............................. 67 
Agency —— Grant Advertising 

R. M. TACKER CO. INC. 


(ARMCO STEEL BLDGS.).......0000000 0. 59 

WU Ps PORE i scccssccccecececessecseresee stantial ae 
Agency — Hepworth Adv. Company 

TEXAS BANK & TRUST CO... — 
Agency —— Sanders Advertising 

TEXAS DELIVERY WAREHOUSE............... noc Se 
Agency —— James H. Susong Adv. 

TEXAS DISTRIBUTORS INC... 48 


Agency—DeLoach Advertising 





TEXAS INSTRUMENTS INC, 2000000. 37 
Agency — Don L. Baxter Inc. 

TEXAS OFFICE FURNITURE COMPANY.............. 43 
Agency — The McCarty Company of Texas, Inc. 
I 9 
Agency — Worrell-Erickson Advertising Agency, 

Fort Worth 
THOMAS OPTICAL COMPANY... 43 
Agency — Dicklow Advertising 
TOWNE INDUSTRIAL EQUIPMENT CO............... 56 
Agency — Taylor-Norsworthy Inc. Adv. 
UNITED FIDELITY INS. CO.........000000000n. 43 
Agency — Sanders Advertising 
A io cn nscocteneternsbonshexose — 
Agency —— Griffith Adv. Agency, Inc. 
St. Petersburg. Fla. 
RR Be o.... 67 
WEATHERBY AIR CONDITIONING.........0000....... 58 
WELDERS SUPPLY INC................. sepiinnslbaceiieeibibals 47 
WESTERN HILLS INN a. 49 
Agency ——- Wm, E. Jary Co., Advertising, 
Fort Worth 
WILHIDE EQUIPMENT CO. INC..........000000000.... 72 


Agency — Hepworth Advertising Co. 














Advertising in DALLAS 
Produees Prestige Plus Results! 





ASK YOUR AGENCY or Call TOM MecHALE at RI 7-8451 
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Established 


iF ne 


Real Estate Investments 


1969 Padgitt Bros. 


Company 
leather Goods — 
Wholesale and Retail 


| 079 Huey & Philp 


Company 

Wholesale Hardware, Hotel and 

Restaurant Supplies & Equipment 
Bolanz & 


13/4 W. C. (Dub) Miller 
Real Estate and Insurance 
1874 Werchoose Co 


“Moving, Household Goods, and 
Commercial Warehousing” 
Trezevant & 


1870 ceca 


Insurance Managers 


1885 Mosher Steel 


Company 
Structural Reinforcing 
Stee! and Machinery Repairs 

Austin Brothers 


OBI ict co. 


Steel for Structures of Every Kind 
The Egan 


1892 Company 
Printing, Lithographing, and 
Embossed Labels 
189 Oriental Laundry 
and Cleaners 
Finer Laundering, Cleaning, 
and Fur Storage 


1995 Rudolph's Mkt. & 


Sausage Fac., Inc. 
Quality Meats 





HIS 1900 Bird’s Eye View of Dallas, looking East up Commerce 

and Main from the Court House, contrasts sharply with Dallas’ 
Towering Skyline of 1960. Seven years before, in 1893, the pioneer firm 
of Loudermilk, Sparkman & Broussard began business in the Oram 
Building on Main Street. Later this firm of morticians was located on 
the present site of the Dallas City Hall and after that in the old Linski- 
Building where the White Plaza Hotel now stands. In 1920 Will R. 
Sparkman purchased the Loudermilk Company and operated it under 
the name of Loudermilk-Sparkman for many ycars. In 1926, Sparkman- 
Brand Inc., Morticians, moved into the old A. H. Belo Home at Ross 
and Pearl. This was completely modernized and still reta'ns the colonial 
granduer of the Belo Mansion at Old Salem from which it is patt.rned. 
Latest expansion of Sparkman’s Morticians is their spacious colonial 
type Oak Cliff Chapel recently opened at 315 South Hampton. Now in 
its sixty-seventh year of operation Sparkman’s is under the active 
direction of Louis N. Sparkman who was actively associated in the 
business with his father for many years. With its locations at 1051 
Garland Road, 2115 Ross Avenue and 315 South Hampton, Sparkman’s 
offer strategic convenience for services in three major sections of Greater 
Dallas. 


Business Confidence Built on Years of Service 


Oid firms, like oid friends, have proved their worth by dependable 
service through years of prosperity and adversity. The business 
pioneers listed on this page have played an important part in build- 
ing Dallas. They have met the challenge of economic change through 
decades of sustained operations. They are counted as “old friends" 
by thousands of satisfied customers in the Dallas Southwest. 





Established 
1899 Seay & Hall 
All Lines of Insurance 

190 The Murray Co. 
of Texas, Inc. 
Carver Cotton Gin Division 1807 
Boston Gear Works Division 1880 
Industrial Supply Division 1907 
1% First Texas Phar- 
‘ maceuticals, Inc. 
In Dallas Since 1903 
1902 Hunter-Hayes 
Elevator Co. 
Passenger, Freight and Home 
Elevators 
| Qi) Republic Insurance 
Company 
Writing Fire, Tornado, Allied Lines, 
Inland Marine, and Automobile 
Insurance 
1904 Burton & Wilkin 
“Insurance Experience that Serves” 
1906 Hesse Envelope 
Company 
Monufacturers of Envelopes 
and File Folders 
190 . Rubenstein & 
Sons, Inc. 
Gulf Princess, Ready To Fry 
Breaded Shrimp 
lady Rite Shelled Pecans 
1910 Moser Co. 
Realtors 
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Our expert Engineers present a 
completely new approach plus the 
influence of imagination to solve 
your decoration problems. 


E& Contractors 


EQUIPMENT CO., 
2107 MAIN ST.* DALLAS, TEXAS - PHONE RI8-3314 


INC. 











CO 


or Carbon Interleaved 





NCR* 


BUSINESS FORMS 


Voucher Checks 


Invoices Purchase Orders insurance Policies Carbon Second Sheets 





De Ze ; 








No Quantity Limit — Prompt Delivery 


*No Carbon Required 


THE EXLINE-LOWDON CO. 





_LITHOGRAPHERS - * PRINTERS » ROTARY BUSINESS FORMS 
BANK STATIONERS 


1818 SOUTH ERVAY ST... + WHA1-2177_ + 
72 


DALLAS, TEXAS 





Cotton Bowl Festival 


(Continued from Page 13) 

National Finals Rodeo, which will be 
presented December 26 through January 
1 in the State Fair Livestock Coliseum. 


The top fifteen world championship 
contenders of the year in each of rodeo’s 
five standard events—bareback and sad- 
dle bronc riding, bull riding, calf roping 


| 
| 


and steer wrestling—will compete in the | 


rodeo for prize money totaling $57,500, 
There will be a complete section of com- 
petition at each of the ten “go-rounds,” 
which are scheduled nightly December 26 
through January 1, and on the afternoons 
of December 30, 31 and January 1. 


Top theatrical attraction of the week is 
“The Music Man,” the hilarious and tune- 
ful Broadway musical comedy hit, which 
will be presented December 26-31 at State 
Fair Music Hall. This is Meredith Will- 
son’s happy show about a likeable confi- 
dence man who falls in love with a prim 
librarian, the musical with “Seventy-Six 
Trombones.” 


Three immortal figures in Texas foot- 
ball and a great star in track and field 
will be inducted into the Texas Sports 
Hall of Fame at a luncheon December 31 
at the Sheraton-Dallas Hotel sponsored by 
the Texas Sportswriters Association and 
the Salesmanship Club of Dallas. The fa- 
mous foursome are Ki Aldrich, famed 
center for TCU; Bobby Layne, University 
of Texas star and still one of pro foot- 
ball’s greatest quaterbacks; Matty Bell, 
SMU athletic director, and Bobby Mor- 
row, who won three Olympic gold medals 
for the U. S. at the 1956 games. 

On Saturday morning, December 31, 
there will be a Cotton Bowl Breakfast 
sponsored by the Downtown Quarterback 
Club at the Downtown YMCA, at which 
presidents, coaches and athletic directors 
of the competing schools in the Cotton 
Bowl game will speak. 

A Cotton Bowl Style show at noon Sat- 
urday, December 31, will be staged for 
the ladies by Neiman-Marcus in the Em- 
pire Room of the Statler Hilton. 

The Cotton Bowl College Basketball 
Tournament December 28, 29 and 30 at 
the Automobile and Recreation Building 
at State Fair Park will match Wayland 
College of Plainview, Austin of Sherman, 
Southwest Texas State of San Marcos, 
Texas Wesleyan of Fort Worth, Midwest- 
ern of Wichita Falls, East Texas State of 
Commerce, Trinity of San Antonio and 
Arlington State of Arlington. Sponsor is 
the Southwestern A.A.U. 

The Cotton Bowl High School Basket- 
ball Tournament, bringing together 
schoolboy cagers from all over the state, 
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will be the 21st annual tourney of its kind. 
It will be held December 26-30 at P. C. 
Cobb Field House and it is sponsored by 
the Dr Pepper Company. 

The fourth annual Cotton Bowl Tennis 
Tournament will be played December 28- 
31 in the Auto and Recreation Building 
at State Fair Park and will attract more 
than 200 young netters. It will decide the 
Texas Tennis Association championships 
in boys and girls and junior divisons. The 
tournament is sponsored by The Dallas 
Tennis Association, City of Dallas Recrea- 
tion Department, Texas Tennis Associa- 
tion and the Cotton Bowl Council. 

The eighth annual Cotton Bowl Bowl- 
ing Tournament started on December 17 
and continues through January 8 at the 


Hap Morse Bowling Lanes. The tourney | 
features the Cotton Bowl Singles Classic | 


and Ragtime Doubles. 
4 


City Hall Report 

(Continued from Page 39) 

basis either use funds collected in Dallas 
for local purposes, or reallocate for re- 
search to be conducted here. 


All applicants receiving solitation per- | 


mits are required to furnish their solicitors 
with proper credentials, and the recipient 


of the permit is responsible for the acts | 


of authorized representatives in connec- 
tion with the solicitation, The permit is 
non-transferable, and may be revoked at 
any time by the Chief of Police for im- 
proper activity on the part of the recipient 
or his agents. 

Occasionally a person or agency will 
conduct a solicitation program without 
having submitted an application, or after 
having an application rejected. In con- 
ducting such a campaign the solicitor may 
be fined or, in default of the payment of 
fine, may be imprisoned in the City Jail 
of the City of Dallas for not more than 
thirty days. 

The Board has two primary suggestions 
to the donating public. First, do not let a 
telephone pitchman succeed. If the charity 
is worthwhile it should warrant a personal 
contact. The person who is solicited by 
telephone is urged to require a personal 
contact. 

“A second point has to do with the citi- 
zens’ responsibility,” Mr. Melton said. 
“Dallas has many worthy charities, and 
they do a good job. Occasionally charity 
racketeers try to work here. It is incum- 
bent on the citizen to know the worthy 
charities, and to investigate before he 
gives, Without adequate investigation he 
may be paying for a liveried chauffeur 
and a penthouse apartment for a charity 
racketeer.” 
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LEASE a |] 


Solve ALL your transport problems — 

call a Truck Leasing Specialist! LEASE a single unit 
or fleet 12 to 36 months. RENT a truck for any 
purpose by the hour, day or week. Economical! py, ontn 


Tronsportalior rlete - One ov a Fleet 
~ 1908 Jackson St. / RI 8-7011 








UIC 


EARL HAYES 


CARS andl TRUCKS 


















MORTGAGE LOANS 
ALL TYPES — RESIDENTIAL & COMMERCIAL 
Best Prevailing Rates & Terms 


Specializing in Prompt Service 


SOUTHERN TRUST & MORTGAGE COMPANY 


1302 Main Street Phone Ri 1-555! 
AUBREY M. COSTA, President 


36 YEARS EXPERIENCE FINANCING REAL ESTATE 
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A New Home for Humble Oil & Refining Co.-America’s Leading Energy Company 
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Moone 


The vew Humble Building now offers advance reservations. 


Both long and short-term leases are available now for those who 
wish to profit from the efficiency, comfort and economy of this new build- 
ing .. . It will be a structure of architectural distinction, handsomely pre- 
sented in an unusual and attractive setting located in Houston's circle of 
convenience . . . We shall be happy to discuss your requirements .. . 
from an office to several floors . . . in terms of the new building’s excep- 
tionally flexible facilities. Completion date is mid-1962. 


John I. Hill, 
exclusive leasing agent | 
Phone CA 4-9203, 
1300 Main Street 
Houston, Texas 
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This is the season when Christians the world over 
rejoice the birth of our Lord and Savior in song and 
prayer. A wonderful time...a special time to be 
of good will to our fellow men —to offer prayers 
for Peace on Earth. 


We at Bennett's extend our hands of friendship and 
our best wishes for a joyous Christmas and a 


happy holiday season. 


KScanEla_ 


1829 CORSICANA ST. ¢ DALLAS 





Listen for the at the Big Friendly” 








es tell us that you can almost hear the 


smile in the voices of our telephone operators. 


They say further that they are never “left hanging”... 
that if the individual is not available, one of these 
“voices with a smile” thanks you for waiting and offers 
to take a message or call back. One customer 

was so impressed that he asked to meet these ladies. 
From left to right are: Louise Pitchford, Adilee Weston, 
Truby Mathers and Jean Shaw. Said he called all over 


the country, but had found our operators the friendliest 





and most accommodating. ... Well, now, what more 


can we say... except to plug in all lines 


and wish you the Happiest of Holiday Seasons! 


MERCANTILE 


NATIONAL BANK 


DALLAS, TEXAS 














